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Strategic Management Articles 2022: Key Insights and Trends

strategic management articles 2022 have offered a wealth of knowledge and fresh perspectives
on how organizations can navigate an increasingly complex and dynamic business environment. In a
year marked by continued global uncertainty, rapid technological advancements, and shifting
consumer behaviors, the discourse around strategic management evolved significantly. These
articles not only revisited classic principles but also introduced innovative frameworks that help
businesses stay agile, competitive, and purpose-driven.

If you’re keen on understanding the latest trends, best practices, and thought leadership in strategic
management, this overview will guide you through some of the most impactful themes and ideas that
emerged in 2022. We’ll explore how digital transformation, sustainability, and adaptive leadership
have reshaped strategic thinking, backed by examples and tips to apply these insights in real-world
scenarios.

Emerging Themes in Strategic Management Articles
2022

The strategic management landscape in 2022 was influenced by several key factors. Authors and
researchers focused on how companies can build resilience, foster innovation, and align strategy
with broader societal goals. Let’s break down the primary themes that stood out.

Digital Transformation and Strategy Integration

One of the most discussed topics in strategic management articles 2022 was the integration of
digital technologies into core business strategies. Digital transformation is no longer just an IT
project but a fundamental shift that requires strategic leaders to rethink value creation and
competitive advantage.

Many articles emphasized the importance of aligning digital initiatives with long-term business goals
rather than treating technology as a siloed function. For example, companies that successfully
adopted data analytics and artificial intelligence (AI) to inform decision-making gained a strategic
edge. This shift highlighted the role of strategic planning in enabling organizations to be proactive
rather than reactive in the face of technological disruption.

Sustainability as a Strategic Imperative

Sustainability moved from being a buzzword to a strategic imperative in 2022. Strategic
management articles from that year frequently highlighted how environmental, social, and
governance (ESG) criteria are now embedded in corporate strategy frameworks.



Leaders were encouraged to adopt triple bottom line thinking — focusing equally on people, planet,
and profit. This approach not only helps meet regulatory requirements and stakeholder expectations
but also drives innovation and long-term value creation. The growing emphasis on sustainable
business models showed how strategy must evolve to include ethical considerations and social
impact alongside traditional financial metrics.

Adaptive Leadership and Agile Strategy

In a world characterized by volatility and ambiguity, strategic management literature in 2022 placed
significant focus on adaptive leadership. Unlike rigid, top-down strategy models of the past, there’s a
clear push toward agility, continuous learning, and decentralized decision-making.

Articles explored how leaders can foster a culture of experimentation and resilience. Agile strategy
involves iterative planning, rapid feedback loops, and empowering teams to pivot quickly when
market conditions change. This mindset helps organizations stay competitive and responsive without
losing sight of their strategic objectives.

Influential Strategic Management Frameworks and
Models in 2022

Strategic management articles 2022 revisited some classic frameworks while also introducing new
models designed for today’s challenges. Understanding these can provide valuable tools for leaders
aiming to sharpen their strategic acumen.

Balanced Scorecard 2.0

The Balanced Scorecard, a well-known performance management tool, saw renewed interest with
adaptations to incorporate sustainability and digital metrics. This “2.0” version helps organizations
track financial results alongside customer satisfaction, internal processes, innovation, and ESG
goals.

Articles highlighted how companies using this enhanced framework can better align their strategic
objectives with day-to-day operations, ensuring a more holistic approach to performance
measurement.

Scenario Planning for Uncertain Futures

Given the unpredictable global landscape, scenario planning was frequently recommended as a
critical strategic tool. This approach involves creating multiple plausible futures and developing
flexible strategies that can adapt accordingly.

Strategic management articles from 2022 often illustrated how scenario planning helps mitigate



risks and identify new opportunities, making it an essential practice for organizations facing rapid
change.

Blue Ocean Strategy Revisited

The Blue Ocean Strategy, which encourages companies to create uncontested market space rather
than competing in saturated markets, remained a popular topic. In 2022, however, authors stressed
the importance of combining this approach with sustainability and digital innovation to create truly
differentiated and responsible growth paths.

Practical Tips for Applying Strategic Management
Insights in 2022 and Beyond

Reading about strategic concepts is one thing; applying them effectively is another. Strategic
management articles 2022 shared practical advice to help managers and executives translate theory
into action.

Start with Clear Purpose and Vision: Align your strategy with a compelling vision that
addresses not just profits but also societal impact and environmental stewardship.

Embrace Data-Driven Decision-Making: Invest in analytics capabilities to inform strategy
development and monitor execution in real time.

Foster a Culture of Agility: Encourage experimentation, learning from failure, and rapid
adaptation to changing circumstances.

Integrate ESG into Core Strategy: Make sustainability metrics part of your performance
management and strategic goals.

Use Scenario Planning Regularly: Update your strategic plans based on diverse future
possibilities to stay prepared for uncertainty.

Collaborate Across Functions: Break down silos between departments such as IT,
marketing, and operations to create cohesive and flexible strategies.

The Role of Technology and Innovation in Shaping
Strategic Management in 2022

Technology’s influence on strategy was a major talking point throughout strategic management
articles 2022. Beyond digital transformation, innovation ecosystems and emerging technologies like
blockchain, AI, and the Internet of Things (IoT) were examined for their strategic potential.



Many articles argued that strategic leaders must not only adopt new technologies but also rethink
their business models and value chains to leverage innovation effectively. This means fostering
partnerships with startups, investing in R&D, and staying attuned to technological trends that could
disrupt or enhance their industries.

Building Innovation Capabilities

Organizations that prioritize innovation capabilities — including creativity, experimentation, and
cross-functional collaboration — are better positioned to develop sustainable competitive
advantages. Strategic management articles highlighted frameworks for embedding innovation into
strategy, such as innovation portfolios and stage-gate processes.

Technology as an Enabler of Strategic Agility

Advanced technologies enable faster data collection and analysis, empowering decision-makers to
respond swiftly to environmental changes. Cloud computing and AI-driven insights, for instance,
support agile strategy by providing real-time visibility into market trends and operational
performance.

Looking Ahead: Strategic Management Trends Beyond
2022

As we reflect on the strategic management articles 2022, it’s clear that the future will continue to
demand flexibility, purpose-driven leadership, and technological savvy. The integration of ESG
factors into strategy is unlikely to fade, and digital transformation will deepen across all sectors.

Moreover, there’s growing recognition that human-centered strategy — one that values employee
well-being, diversity, and ethical leadership — will be critical for sustainable success. Organizations
that balance financial goals with social responsibility and innovation will be the ones to thrive in the
coming years.

By keeping abreast of these evolving strategic management trends and continuously refining their
approaches, leaders can position their organizations not just to survive but to excel in a rapidly
changing world.

Frequently Asked Questions

What were the key themes in strategic management articles
published in 2022?
Key themes in 2022 strategic management articles included digital transformation, sustainability



integration, agile leadership, innovation management, and the impact of geopolitical risks on
business strategies.

How did strategic management literature in 2022 address the
challenges of post-pandemic recovery?
Strategic management articles in 2022 emphasized adaptive strategies, resilience building,
leveraging technology, and rethinking supply chains to navigate post-pandemic uncertainties and
accelerate recovery.

Which industries were most highlighted in 2022 strategic
management research?
The technology, healthcare, manufacturing, and financial services industries received significant
focus in 2022 strategic management research due to their rapid innovation and evolving competitive
landscapes.

What role did sustainability play in strategic management
articles in 2022?
Sustainability was a prominent topic in 2022, with articles exploring how integrating environmental,
social, and governance (ESG) factors into core strategies drives long-term value and competitive
advantage.

How did 2022 strategic management articles approach digital
transformation?
Articles in 2022 highlighted digital transformation as a critical driver of strategic change, focusing
on leveraging data analytics, AI, and digital platforms to enhance customer experience and
operational efficiency.

Additional Resources
Strategic Management Articles 2022: A Critical Review of Emerging Trends and Insights

strategic management articles 2022 have provided a rich tapestry of insights reflecting the
evolving landscape of business strategy amid unprecedented global challenges. As organizations
navigated a post-pandemic world, supply chain disruptions, digital transformation, and sustainability
imperatives, scholarly and professional discourse on strategic management gained fresh
perspectives. This article delves into the most influential themes, methodologies, and debates
presented in strategic management literature throughout 2022, highlighting shifts in strategic
thinking and practical applications.



Emerging Themes in Strategic Management Articles
2022

The body of strategic management articles 2022 showcases a convergence of traditional frameworks
with novel challenges. One dominant theme is the integration of digital technologies into strategic
planning and execution. Articles emphasized how artificial intelligence (AI), big data analytics, and
cloud computing are reshaping competitive advantages and organizational agility.

Another significant trend centers on sustainability and environmental, social, and governance (ESG)
criteria becoming core to strategic decision-making. Researchers and practitioners increasingly
argue that long-term value creation hinges on embedding sustainability into corporate strategies
rather than treating it as a peripheral concern.

Moreover, the strategic management discourse of 2022 reflects a renewed focus on resilience and
adaptability. The lingering effects of COVID-19 and geopolitical tensions have underscored the
importance of flexible strategies that can withstand volatility and uncertainty.

Digital Transformation and Strategic Agility

Strategic management articles 2022 often highlight digital transformation as a catalyst for
reimagining competitive dynamics. Papers published in leading journals discuss how companies
leverage digital tools not only to optimize operations but also to create new business models. For
example, subscription-based services and platform ecosystems are frequently cited as strategic
responses enabled by digital innovation.

The concept of strategic agility has gained traction, defined as the capacity to swiftly sense and seize
opportunities while mitigating risks. Studies suggest that organizations embedding agility into their
strategic frameworks outperform peers in dynamic markets. This involves decentralizing decision-
making, fostering a culture of continuous learning, and investing in digital capabilities.

Sustainability as a Strategic Imperative

Sustainability transcended its traditional role as a corporate social responsibility topic and emerged
as a central strategic concern in 2022 literature. Articles argue that companies failing to integrate
ESG principles risk losing investor confidence and competitive positioning.

Several empirical studies analyzed the correlation between sustainable practices and financial
performance. Despite some debate over causality, the majority of findings support the notion that
sustainability initiatives enhance brand reputation, customer loyalty, and operational efficiency.

Strategic management articles 2022 also explore frameworks for embedding sustainability into core
strategy. These include stakeholder theory, shared value creation, and circular economy models. The
growing prevalence of sustainability reporting and regulatory pressures further reinforce the
strategic relevance of ESG.



Methodological Advances in Strategic Management
Research

The analytical rigor of strategic management articles 2022 is notable for its diversification of
research methods. Alongside traditional case studies and surveys, there was a rise in the use of big
data analytics, machine learning, and network analysis to understand strategic phenomena.

This methodological expansion enabled scholars to capture complex, real-time market dynamics and
organizational interactions more effectively. For instance, social network analysis helped uncover
how inter-firm alliances influence competitive advantage, while machine learning algorithms
identified patterns in strategic decision-making across industries.

Furthermore, scenario planning and simulation techniques gained renewed attention as tools to
model uncertainty and guide strategic options. These approaches align with the growing emphasis
on resilience in strategy formulation.

Comparative Perspectives on Strategy Frameworks

Strategic management articles 2022 revisited classical frameworks such as Porter’s Five Forces, the
Resource-Based View (RBV), and Blue Ocean Strategy, contextualizing them within contemporary
challenges. Comparative analyses highlighted both the enduring relevance and limitations of these
models.

For example, research pointed out that while Porter’s Five Forces remain useful for industry
analysis, they may not fully account for the rapid pace of digital disruption and ecosystem-based
competition. Similarly, RBV’s focus on internal resources was complemented by dynamic capabilities
theory, emphasizing adaptability over static advantages.

Blue Ocean Strategy, advocating uncontested market spaces, was examined through the lens of
digital platforms that enable rapid scaling of new value propositions. However, articles cautioned
that execution risks and market imitation require nuanced application of such frameworks.

Implications for Practitioners and Organizations

The insights from strategic management articles 2022 bear practical implications for executives and
consultants. Incorporating digital transformation into strategy demands not only technology
investment but also cultural shifts and leadership commitment. Organizations are encouraged to
adopt iterative strategy processes that allow for rapid learning and adaptation.

Sustainability considerations necessitate cross-functional collaboration and transparency, prompting
firms to integrate ESG metrics into performance management systems. Strategic risk management
must also evolve to anticipate systemic threats related to climate change and social factors.

Moreover, the increasing complexity and interconnectedness of markets highlight the value of
partnerships and ecosystem strategies. Firms are advised to map their strategic networks, nurture



alliances, and leverage external innovations to sustain competitive advantage.

Invest in digital capabilities: Prioritize AI, analytics, and cloud technologies to enhance
agility.

Embed sustainability: Align ESG goals with core business objectives and stakeholder
expectations.

Enhance resilience: Develop flexible strategies and scenario planning to manage
uncertainty.

Leverage strategic networks: Build partnerships and ecosystems for innovation and growth.

Apply nuanced frameworks: Adapt classical models to reflect digital and environmental
realities.

Throughout 2022, strategic management articles have underscored the necessity for organizations
to transcend traditional approaches and embrace multidimensional strategies. As the global business
environment continues to evolve rapidly, the literature encourages a balanced focus on technology,
sustainability, and adaptability to navigate complexity effectively.

This growing body of work not only advances academic understanding but also equips practitioners
with actionable insights to steer their organizations toward sustainable success in an uncertain
future.
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allows organizations to initiate and influence activities. Covering topics such as ethical business
marketing, leadership capabilities, and strategic management, this premier reference source is an
excellent resource for business leaders and executives, managers, entrepreneurs, marketers,
economists, government officials, students and educators of higher education, librarians,
researchers, and academicians.
  strategic management articles 2022: Advanced Strategic Management Roberto S. Vassolo,
Natalia Weisz, Benjamin Laker, 2024-07-03 Advanced Strategic Management offers a distinctive
evolutionary perspective, unveiling consistent processes that shape competitive dynamics. It goes
beyond traditional boundaries, exploring evolutionary trends across industry life cycles, commodity
cycles, and the business cycle. Seamlessly integrating analyses of environmental trends and the
transformative impact of the digital revolution, the book underscores the crucial role of regulations
and taxes in influencing firm-level performance. A key strength lies in its holistic coverage,
encompassing core elements of competitive and corporate strategy while delving deeper into
advanced models and tools for strategic evaluation, formulation, and implementation. This depth
equips readers, including future business leaders, with a profound understanding of competitive
dynamics. The book's unique approach integrates strategic management with adaptive leadership,
offering readers a comprehensive and practical perspective rooted in extensive research and
international case examples. This approach ensures global relevance. Instructors will find the book's
wealth of examples, tables, figures, and references invaluable for class preparation. The abundance
of statistical data facilitates students' comprehension of evolutionary forces and their impact on
competition and performance. The structured pedagogy streamlines teaching, and the addition of
PowerPoint slides further enhances its educational utility. In summary, Advanced Strategic
Management is a comprehensive, globally aware, and practically oriented resource that bridges the
gap between theory and application. Its innovative approach and rich content make it an
indispensable tool for students, educators, and practitioners navigating the complexities of modern
strategic management.
  strategic management articles 2022: Mindful Marketing and Strategic Management Teck
Weng Jee, Evan Lau, Mark Kilgour, 2025-06-11 Mindful Marketing and Strategic Management is a
great resource for management and practitioners as it provides practical tools and approaches for
incorporating mindfulness into effective strategic management practices
  strategic management articles 2022: Strategic Management Jeffrey H. Dyer, Paul C.
Godfrey, Robert J. Jensen, David J. Bryce, 2024-02-21 Students enjoy the concise and approachable
style of Strategic Management: Concepts and Cases, 5th Edition. Written in an accessible Harvard
Business Review style with lots of practical examples and strategy tools, this course engages
students with an easy-to-understand learning experience to strategic management concepts that will
help them succeed in today's workplace. The newest edition of Strategic Management sparks ideas,
fuels creative thinking, and discussion, while engaging students via contemporary examples,
outstanding author-produced cases, unique Strategy Tool Applications, and much more!
  strategic management articles 2022: Strategic Communication and the 2022 Australian
Federal Election Campaign James Mahoney, 2023-10-13 This book presents a new approach to the
analysis of Australian federal election campaigns, approaching them from a professional
communication perspective. It stress-tests the campaigns of the major parties against the
requirements of effective strategic communication planning and implementation parameters used in
professional practice. Research undertaken during the 2022 election period analyses campaign
issues, whether communication tools were appropriate, and whether strategic directions led to real
outcomes by delivering votes to the parties. Applying the Hallahan model for the first time in an
Australian election study, the book offers rare insights into a political culture that employs
compulsory voting. It will be of interest to scholars and students of Australian politics, public
relations, and communication studies.
  strategic management articles 2022: Handbook of Research on Strategic Leadership in
the Fourth Industrial Revolution Zeki Simsek, Ciaran Heavey, Brian C. Fox, 2024-07-05 This



pioneering Handbook surveys the research landscape of strategic leadership in what is referred to
as the ‘Fourth Industrial Revolution’: a fusion of technologies and systems which blurs the
boundaries between the digital, physical and biological spheres.
  strategic management articles 2022: Strategic Management Henk W Volberda, Rick M. A.
Hollen, Joana R. Pereira, Jatinder S. Sidhu, Kevin Heij, 2024-01-10 In the quest for competitive
advantage, navigating change can be daunting. Following a unique, four-part structure focussing on
and confronting strategic issues, sensing opportunities and threats, choosing strategies and
transforming organizations, this essential textbook offers a fresh and provocative perspective on
strategic management.
  strategic management articles 2022: Strategy David Mackay, Mikko Arevuo, Maureen
Meadows, 2023 A comprehensive, accessible and insightful guide designed specifically for students
on a strategy or strategic management course. This text puts the implementation of strategy centre
stage in order to empower tomorrow's business professionals to think, talk, and act like a strategist.
  strategic management articles 2022: Technology and Engineering Strategies P.J. Moar,
2024-08-01 This pioneering book is the first-ever practical guide to developing and communicating
technology and engineering strategies. It presents a unique step-by-step method for creating robust,
evidence-based strategy, known as the Five Dimensions Process (or 5DP). The book also introduces a
host of original insights, including a new theory of technology, a novel approach to product
innovation, and groundbreaking contributions to our understanding of technological risk. It
describes many easy-to-use tools, both new and established, for supporting activities such as
solution design, system monitoring, risk identification, project management, the development of
personnel, and ethical decision making. The book brims with strategic and tactical advice on such
topics as university collaboration, technical compatibility, data utilisation, product design, project
cancellations, outsourcing, knowledge management, and risk mitigation. It is essential reading for
technologists and engineers across all disciplines, technology and engineering leaders, and
professional strategy consultants.
  strategic management articles 2022: Strategic Management for Tourism, Hospitality
and Events Nigel G. Evans, 2024-01-24 Strategic Management for Tourism, Hospitality and Events
is the must-have text for students approaching this subject for the first time. It introduces students
to fundamental strategic management principles in a tourism, hospitality and events context and
brings theory to life by integrating a host of industry-based case studies and examples throughout.
This fourth edition has been fully revised and updated to reflect the major changes in strategic
direction for these industries due to the most significant global crisis ever, as well as significant
technology advances and issues related to sustainability. New features and topics in this fourth
edition include: New international tourism, hospitality and events case studies from both SMEs and
large-scale businesses are integrated throughout to show applications of strategic management
theory. New Technology Focus short cases are included, as well as longer combined sector case
studies on topics such as COVID-19 impacts A new chapter on sustainability and corporate social
responsibility explores how the principles of sustainability can be incorporated into the strategy of
tourism, hospitality and events organizations Technology is integrated into all chapters, looking at
big data, artificial intelligence, the external political environment, social media and e-marketing,
absorptive capacity and innovation Impacts and implications of COVID-19 are discussed, considering
industry responses, financial implications and future emergent strategies A contemporary view
incorporates the broad range of academic literature and industry developments that have emerged
in recent years and provides a particular focus on smaller organizations, recognizing their key role
Web support for tutors and students provides explanations and guidelines for instructors on how to
use the textbook and case studies, additional exercises and video links for students This book is
written in an accessible and engaging style and structured logically, with useful features throughout
to aid students’ learning and understanding. It is an essential resource for tourism, hospitality and
events students.
  strategic management articles 2022: Cognitive Aids in Strategy Kristian J. Sund, Robert J.



Galavan, Robin Gustafsson, 2023-10-30 Cognitive Aids in Strategy brings together contributions by
twelve strategy scholars, reflecting on a range of cognitive aids and their theoretical foundations,
focusing attention on the importance of cognitive aids in strategy, and inspiring further research.
  strategic management articles 2022: Business And Policy Challenges Of Global
Uncertainty: European Perspectives Torben Juul Andersen, Edward Ashbee, Bent Petersen,
2025-02-10 The global business landscape is changing — rapidly. The past decade has seen major
disruptions, including the pandemic, military conflict, and geopolitical tensions, with severe
ramifications for multinational organizations that operate as part of the global economy. It is no
longer viable to optimize international business activities in tightly coupled value chains too rigid
and inflexible to deal with major, often unexpected, disruptions. Instead, rapidly changing
environmental conditions require flexible processes and structures to enable adaptation to major
events.In this edited volume, researchers at the Copenhagen Business School, associated
international scholars, and talented students attempt to make sense of these global political
developments, considering how they may affect global business conditions, and how multinational
enterprises can navigate them. The volume includes 18 distinct chapters addressing different
business and policy challenges posed by an uncertain economic future. The possible consequences of
these changes are analyzed in view of emerging trends toward deglobalization between Europe and
the rest of the world. These will inevitably affect the structure of global industries, and multinational
corporations must find ways to deal effectively with the changing conditions. Many of the
contributions frame the issues from a European angle, whereas others present diverse backgrounds
outside of European markets, including China, India, and the United States. So, the volume presents
'European Perspectives,' while also engaging with broader economic, political, and cultural views.
  strategic management articles 2022: Strengthening Human Relations in Organizations
With AI Ahmed, Ezaz, Babar, Abdul Razzaq, Samad, Ataus, Ahmed, Rubina Islam, Beydoun,
Ghassan, 2025-03-20 Artificial intelligence (AI) is playing a crucial role in addressing widespread
skills and labor shortages affecting most industries around world. Organizations are also seeking
help from AI to improve their recruitment and retention policies, which can help acquiring a more
diverse and empowered workforce equipped with innovative skills and training. Most of the
organizations are also adopting AI to improve productivity of customer service officers, offer a better
personalized experience for their customers and employees, and streamline processes pertaining to
finding information and addressing frequently asked questions by workers and consumers.
Therefore, organizations are actively investing in exploring AI and its future application.
Strengthening Human Relations in Organizations With AI addresses social, political, ethical,
technical, and many other challenges surfacing due to wide spread of AI adoption impacting
organizations facing the new challenges of AI adoption and how they can proactively overcome the
challenges. It explains the impact of this disruptive technology on our personal and professional lives
and how AI may unfold the future of our planet. Covering topics such as employee engagement,
ethical governance, and content development, this book is an excellent resource for industry leaders,
human resource managers, organizational executives, policymakers, professionals, researchers,
scholars, academicians, and more.
  strategic management articles 2022: Business Strategy for a Better Normal Armand Gilinsky,
2023-05-01 This book examines how leaders can use strategic thinking to transform their followers,
organizations, and industries in the wake of societal shocks like COVID-19 that require re-balancing
both leadership and business models. It is organized around a new triumvirate of strategic thinking
concepts for the better normal, explained in a 3S Model: Style, Situation, and Strategic Orientation.
The environment (situation) creates or deters opportunities that are pursued by leaders with the
propensity (style) and the potential (strategy) to develop them. In the face of ongoing crises such as
COVID-19, natural disasters, political upheaval, and climate change, the author proposes that the
field of strategic management needs to rethink and update traditional frameworks in order to offer
business models more applicable in a rapidly changing environment. Addressing topics such as
sustainability and diversity, this pivotal text fills a gap in strategic thinking and presents illustrative



examples and case studies about organizations grappling with making decisions in a dynamically
different “new normal.”
  strategic management articles 2022: Islamic Finance and Sustainability Farhad
Taghizadeh-Hesary, Hassanudin Mohd Thas Thaker, M. Ishaq Bhatti, Mohamed Asmy Mohd Thas
Thaker, 2025-03-03 This book offers a comprehensive overview of Islamic finance and sustainability,
showcasing how Islamic financial instruments can support environmentally sustainable initiatives. It
delves into recent efforts to develop a Shariah-compliant financial and banking system that is
sustainable, efficient, and stable. Contributors focus on Islamic financial products and tools,
highlighting their potential to advance environmental sustainability. The discussions are organized
around key themes, including the principles of sustainability in Islamic finance, risk assessment and
mitigation, the Islamic stock market and sustainability, Green Fintech in Islamic banking and
finance, and Green Sukuk in developing and emerging markets. The book addresses how Islamic
finance can bridge the gap in green financing globally. Particular emphasis is placed on Green
Sukuk, a Shariah-compliant bond created to fund environmentally sustainable projects, including
those aimed at combating climate change and promoting ecological conservation. This
comprehensive volume on Islamic finance and sustainability will be invaluable for policymakers,
researchers, and academics interested in Islamic economics and finance, sustainable finance, and
the green economy.
  strategic management articles 2022: EBOOK: Principles and Practices of Marketing
10/e JOBBER AND ELLI, 2023-02-21 EBOOK: Principles and Practices of Marketing 10/e
  strategic management articles 2022: Media and Entertainment Industry Management
Sunghan Ryu, 2024-04-19 The media and entertainment industry (MEI) differs significantly from
traditional industries in many respects. Accordingly, the management of strategy, marketing and
other business practices in the MEI necessitates a unique approach. Sunghan Ryu offers students
focused and relevant insights into critical topics, illustrated by vivid examples from the MEI. Unlike
typical introductory textbooks on business and management, this book does not overemphasize
complicated layers of theory. Instead, it presents essential concepts and frameworks in a digestible
manner and supplements them with opportunities to apply this knowledge to real-world cases. The
textbook demonstrates how knowledge can be constructively implemented in business and
management scenarios. It is structured into 12 chapters, divided into five core modules: (1)
Overview of the MEI, (2) The Fundamentals of Management, (3) Marketing Management, (4) Digital
Business and Management, and (5) New Business Models and Entrepreneurship. Students will gain
the ability to explain key concepts and frameworks across core business and management domains
and develop analytical skills through diverse real-world cases in the MEI. Based on this knowledge,
they will be equipped to identify management-related issues in the MEI and arrive at practical and
effective solutions. This book is an essential guide for students who wish to understand business and
management in the dynamic world of the MEI.
  strategic management articles 2022: Research Handbook on Air Transport Leadership and
Governance Gui Lohmann, Bojana Spasojevic, 2025-03-12 This Research Handbook is a
comprehensive overview of theoretical and empirical scholarship surrounding the main challenges of
air transport leadership and governance. Editors Gui Lohmann and Bojana Spasojevic integrate
global perspectives and empirical data to highlight the necessity of considering leadership and
governance as complementary forces that enhance operational efficiency and strategic adaptability.
  strategic management articles 2022: Trends, Challenges, and Practices in
Contemporary Strategic Management Mızrak, Filiz, 2024-01-10 Modern business dynamics are
an intricate and strategic landscape that underpins organizational triumphs despite today’s
turbulent market. Those fervently exploring the symbiosis of theory and reality within the strategic
realm of contemporary strategic management require a solid understanding of the concept, and they
can now enhance this journey with Trends, Challenges, and Practices in Contemporary Strategic
Management. This seminal work unfurls a tapestry of erudition, guiding its readers through the
corridors of contemporary strategic management. Targeting a diverse readership encompassing



academicians, researchers, students, and industry leaders, the book’s scope is as expansive as its
subject matter. For scholars and researchers, its pages unfold a treasure trove of contemporary
strategic management theories, their evolution, and cutting-edge practices. Practitioners entrusted
with steering strategic compasses will glean a pragmatic arsenal of insights and best practices, their
leadership acumen fortified to navigate the most tempestuous waters of organizational strategy.
Covering from disruptive innovation and strategic leadership in a digital epoch to sustainability,
global strategy, and the pivotal role of artificial intelligence in shaping strategies, this book mirrors
the ever-evolving cadence of contemporary strategic management.
  strategic management articles 2022: Senior Leadership Teams and the Agile Organization
Stephen J. Zaccaro, Nathan J. Hiller, Richard Klimoski, 2023-07-31 Senior Leadership Teams and the
Agile Organization builds on existing knowledge in the leadership, teams, and strategic management
literatures to examine and explore how senior leadership teams drive the dynamic capabilities of
organizations. Organizational agility is a key dimension of organizational performance. This volume
focuses on senior leadership team processes and attributes that facilitate organizational agility and
the organization’s capacity to perform and rapidly pivot in response to shifting strategic demands.
Chapters summarize the current state of knowledge, examine past research and theory, define
research and theoretical gaps, and consider how to address these gaps. In so doing, they offer an
understanding of how senior leadership teams drive and enable organizational activity. The book is
essential reading for researchers and professionals looking to understand the intersection of
leadership, team dynamics, organizational psychology, organizational psychology, and strategic
management, particularly in relation to organizational agility and the senior leadership team.
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