
del taco logo history

Del Taco Logo History: Tracing the Evolution of an Iconic Fast-Food Brand

del taco logo history offers a fascinating glimpse into how a beloved fast-food chain has visually
communicated its identity over the decades. As one of the prominent players in the fast-casual Mexican food
industry, Del Taco’s branding—including its logo—has evolved to reflect changing tastes, marketing trends,
and the company’s own growth. Whether you’re a fast-food aficionado, a graphic design enthusiast, or just
curious about brand development, understanding the Del Taco logo history reveals much about the company’s
personality and market positioning.

The Origins of Del Taco and Its First Logo

Del Taco was founded in 1964 by Ed Hackbarth and David Jameson in Yermo, California. From its inception, the
brand aimed to offer quick, affordable Mexican-inspired food, blending traditional flavors with American fast-
food convenience. Naturally, the logo needed to express this fusion appeal while being memorable and easy to
recognize.

The very first Del Taco logo was fairly straightforward and reflected 1960s design sensibilities. It featured
bold, simple typography with the words “Del Taco” prominently displayed. The font was somewhat playful yet
clean, signaling both approachability and a modern vibe. Often, this initial logo appeared alongside a small
taco graphic or icon, emphasizing the brand’s core offering.

Why the Original Logo Was Effective

- **Simplicity**: The early Del Taco logo was uncluttered, making it easy to read on signage, packaging, and
advertising.
- **Bold Colors**: It used a palette that caught the eye without being overwhelming—often reds and
yellows, colors known to stimulate appetite.
- **Taco Iconography**: Including a taco illustration helped immediately connect potential customers with
the type of food on offer.

This minimalist but strategic design helped the fledgling company establish a distinct presence in a competitive
market dominated by giants like Taco Bell and McDonald’s.

Del Taco Logo Evolution Through the Years

As the decades rolled on, Del Taco’s logo underwent several redesigns. Each iteration responded to broader
design trends, company growth strategies, and efforts to refresh the brand’s image for new generations.

The 1980s and 1990s: Adding Personality and Depth

During the 1980s, Del Taco updated its logo to reflect a more dynamic and inviting image. The typography
became slightly more stylized, with sharper edges and a friendlier, rounded feel. The taco icon grew more
detailed, sometimes incorporating a sunburst or other elements to evoke freshness and zest.

This era also saw the introduction of more vibrant color schemes. Yellow and red remained staples, but deeper
oranges and greens occasionally appeared, hinting at fresh ingredients and a lively dining experience.



The 2000s: Modernization and Brand Consistency

Entering the new millennium, Del Taco embraced sleeker, more streamlined logo designs. The brand sought to
balance tradition with modernity, so the logo became cleaner and more polished.

Key changes included:

- **Simplified graphics**: The taco icon was stylized for versatility across digital and print media.
- **Updated fonts**: The typeface shifted to a sans-serif style that was both contemporary and highly
legible.
- **Emphasis on lowercase**: The use of lowercase letters in “del taco” contributed to a casual, friendly
tone.

This period was crucial as fast-food chains increasingly needed digital-ready logos that worked well on
websites, apps, and social media platforms.

The Most Recent Logo: A Fresh Yet Familiar Look

In recent years, Del Taco introduced a refreshed logo that blends heritage with a modern twist. The current
design features:

- **Lowercase “del taco” text**: Maintaining the approachable, casual vibe.
- **A stylized taco icon**: The taco graphic is simple but dynamic, often depicted with three dots representing
toppings or flavor bursts.
- **Bright colors**: A balanced combination of red, yellow, and green conveys warmth, appetite appeal, and
freshness.

This logo is versatile enough for signage, packaging, digital use, and merchandise, helping Del Taco maintain a
consistent brand identity across all customer touchpoints.

Understanding the Symbolism Behind the Del Taco Logo

Del Taco’s logo history isn’t just about aesthetics—it’s packed with symbolism that tells the story of the
brand’s values and market positioning.

Colors That Speak to Appetite and Freshness

- **Red**: Universally known to stimulate hunger and create excitement.
- **Yellow**: Suggests warmth, friendliness, and speed—key attributes for a fast-food chain.
- **Green**: Often used subtly to imply fresh ingredients and a commitment to quality.

These colors are carefully chosen to appeal to customers looking for quick yet tasty meals.

The Taco Icon as a Brand Signature

The taco graphic has been a consistent element throughout Del Taco’s logo history, acting as an instantly
recognizable symbol of what the brand offers. Over time, the taco icon has evolved from a detailed
illustration into a more abstract, minimalist shape, reflecting changing design trends toward simplicity and
scalability.



How Del Taco’s Logo Reflects the Brand’s Growth and Strategy

Del Taco’s logo evolution tells a story of transformation—from a small roadside eatery to a major fast-
food chain with hundreds of locations across the United States. The brand has continuously refined its visual
identity to stay relevant, appeal to younger audiences, and highlight core selling points like value, freshness,
and flavor variety.

Adapting to Digital and Social Media

With the rise of online ordering and social media marketing, Del Taco’s logo needed to function seamlessly in
digital environments. The move toward simpler, flatter designs ensures the logo looks great on everything from
smartphone screens to promotional videos.

Maintaining Brand Consistency Across Markets

As Del Taco expanded beyond California into other states, consistent branding became essential. The logo’s
evolution toward a clean, universally appealing design helps unify the brand’s image nationwide, fostering
customer recognition and loyalty.

Lessons from the Del Taco Logo History for Designers and
Marketers

The journey of Del Taco’s logo offers valuable insights for anyone involved in branding, design, or marketing:

- **Stay true to core identity**: Despite changes, Del Taco kept the taco icon and warm color palette,
reinforcing brand recognition.
- **Evolve with the times**: Each logo update embraced contemporary design trends without alienating loyal
customers.
- **Prioritize versatility**: Logos must work across multiple platforms, from storefronts to mobile apps.
- **Use symbolism thoughtfully**: Colors and imagery communicate values and appeal subtly but
powerfully.

For businesses looking to refresh their visual identity, Del Taco’s logo history is a case study in balancing
heritage and innovation.

Exploring Del Taco’s logo history reveals much more than mere graphic changes; it’s a reflection of the brand’s
ongoing commitment to delivering quick, flavorful Mexican-inspired meals while staying connected with evolving
consumer preferences. Whether you’re enjoying a classic beef taco or a new menu item, the logo above the
counter carries decades of brand evolution and storytelling.

Frequently Asked Questions

When was the Del Taco logo first introduced?

The original Del Taco logo was introduced in 1964 when the restaurant was founded.



How has the Del Taco logo evolved over the years?

The Del Taco logo has evolved from a simple text-based design to incorporating more vibrant colors and
graphics, reflecting the brand's growth and modernization.

What are the main colors used in the Del Taco logo?

The Del Taco logo primarily uses red, yellow, and green colors, symbolizing freshness and bold flavors.

Has the Del Taco logo ever featured any mascots or characters?

No, Del Taco's logo has traditionally focused on stylized text and simple graphic elements without mascots
or characters.

When did Del Taco introduce its most recent logo redesign?

Del Taco unveiled its most recent logo redesign in 2014 as part of a brand refresh to modernize its image.

What inspired the design of the Del Taco logo?

The Del Taco logo design is inspired by Mexican culture and cuisine, using colors and shapes that evoke a
festive and appetizing feel.

Did the Del Taco logo always include the taco graphic?

No, the taco graphic was introduced in later versions of the logo to visually emphasize the core menu item.

How does the Del Taco logo reflect the brand's identity?

The Del Taco logo reflects the brand's identity by combining vibrant colors and playful fonts that convey
freshness, affordability, and a casual dining experience.

Are there any hidden meanings or symbols in the Del Taco logo?

While there are no overt hidden symbols, the use of bright colors and stylized lettering in the Del Taco logo
conveys energy, flavor, and a connection to Mexican culinary traditions.

Additional Resources
Del Taco Logo History: Evolution of a Distinctive Brand Identity

del taco logo history offers a fascinating glimpse into how a fast-food chain’s visual identity can evolve to
reflect its brand values, market positioning, and consumer expectations. Since its founding in 1964, Del Taco
has grown from a single taco stand in Yermo, California, into a prominent West Coast fast-food franchise
known for blending Mexican-inspired cuisine with American fast-food staples. Throughout this journey, the
company’s logo has served as a critical marker of its brand evolution, adapting stylistically to shifting
design trends and strategic repositioning within the competitive fast-food industry.

Understanding the transformation of the Del Taco logo over the decades reveals much about broader trends in
branding, consumer engagement, and the visual language of fast casual dining. This article delves deeply into
the history, design changes, and strategic implications of the Del Taco logo, providing an analytical overview
that situates the logo within the broader context of corporate identity development.



The Origins of the Del Taco Logo: 1960s Beginnings

When Del Taco first opened its doors in 1964, the logo reflected the straightforward, no-frills approach
typical of fast-food businesses of the time. The original logo featured a simple, hand-drawn style with the
brand name prominently displayed in lowercase letters. The typography was informal and approachable,
reinforcing Del Taco’s emphasis on accessibility and casual dining.

In terms of iconography, early Del Taco logos incorporated imagery associated with Mexican cuisine—such as
tacos or chili peppers—but the emphasis remained largely on the textual presentation of the brand name. This
minimalist approach aligned with the company’s initial focus on affordability and speed rather than elaborate
branding.

Design Elements and Color Palette

The earliest logos used a limited color palette dominated by red and yellow tones, colors traditionally
associated with appetite stimulation and fast food. These colors helped the brand stand out in a crowded
market while conveying energy and warmth. The simplicity of the design also lent itself well to signage and
packaging, ensuring visibility and memorability on a modest marketing budget.

Evolution Through the 1970s and 1980s: Establishing Brand
Personality

As Del Taco expanded rapidly throughout California and neighboring states in the 1970s and 1980s, its logo
underwent several updates aimed at enhancing brand personality and market differentiation. The typography
became bolder and more stylized, adopting a slightly more modern sans-serif font that suggested speed and
efficiency—a nod to the brand’s fast-service model.

The iconography also evolved during this period. The logo incorporated a stylized taco shell graphic, often
depicted in a curved, semi-abstract form. This visual motif helped anchor the brand’s Mexican-inspired menu while
adding a dynamic element to the logo’s composition.

Impact of Logo Changes on Brand Recognition

These design refinements contributed to increased brand recognition, particularly as Del Taco began to compete
more aggressively with other fast-food giants like Taco Bell and McDonald’s. The more polished, recognizable
logo helped solidify Del Taco’s identity as a distinct alternative offering both Mexican and American fast-food
fare.

However, the multiple logo iterations sometimes led to inconsistent use across locations and marketing
materials, which posed challenges for maintaining a unified brand image. This inconsistency highlighted the
importance of a cohesive visual identity system in franchise-based business models.

The Modern Del Taco Logo: 2000s to Present

The 21st century ushered in a new era for Del Taco’s logo, characterized by a cleaner, more contemporary
design that aligns with current trends in corporate branding. The modern logo retains the brand name in
lowercase letters but features a streamlined font with balanced proportions and smooth curves, enhancing
readability and visual appeal.



Most notably, the current logo integrates a distinctive red oval background encasing the white “del taco”
text, complemented by a yellow taco shell graphic that arches over the lettering. This design element serves as
a visual shorthand for the brand’s core product offering and culinary heritage, while the oval shape creates a
cohesive badge-like emblem conducive to digital and physical applications.

Strategic Reasons Behind the Recent Redesign

Del Taco’s recent logo refresh reflects several strategic priorities:

Modernization: Updating the logo to resonate with younger consumers accustomed to minimalist and
clean design aesthetics.

Brand Cohesion: Creating a versatile emblem that can be consistently applied across diverse
touchpoints, from restaurant signage to mobile apps.

Market Positioning: Emphasizing the blend of Mexican and American flavors through visual cues like the
taco shell, distinguishing Del Taco from competitors.

This redesign has generally been well-received, contributing to a revitalized brand image that balances
tradition with innovation.

Comparative Analysis: Del Taco Logo vs. Competitors

When compared with logos of direct competitors such as Taco Bell, Chipotle, and Qdoba, Del Taco’s logo
strikes a balance between playful and professional. Taco Bell’s logo, for example, embraces a stylized bell icon
with a purple and pink color scheme, projecting a youthful and trendy vibe. Chipotle’s logo leans into earthy
tones and a rustic emblem to emphasize authenticity and quality.

Del Taco’s logo, with its bold red and yellow color palette coupled with a clean, modern font, positions the
brand as approachable and energetic, appealing to value-conscious consumers seeking quick Mexican-American
cuisine. The inclusion of the taco shell graphic is a subtle but effective differentiator, reinforcing the brand’s
culinary niche without overwhelming the design.

Pros and Cons of Del Taco’s Logo Design

Pros:

Clear brand identity tied to flagship product.

Versatile design suitable for multiple platforms.

Color scheme evokes appetite and energy.

Cons:

Red and yellow are common fast-food colors, potentially reducing distinctiveness.



The lowercase typeface may lack the boldness required for some large-scale marketing efforts.

Brand Identity and Consumer Perception

The Del Taco logo history reveals a careful balancing act between consistency and adaptation. Over time, the
logo has mirrored shifts in consumer expectations and design trends, reinforcing brand values such as
affordability, freshness, and a fusion of Mexican and American flavors.

Consumer perception studies indicate that logos with recognizable iconography—like Del Taco’s taco
shell—enhance brand recall and create positive associations with product offerings. In this sense, the logo
acts as a crucial marketing asset, shaping how customers perceive the quality and authenticity of Del Taco’s
menu.

Future Directions in Logo Development

Given ongoing trends in branding—such as the rise of digital-first identities and the importance of sustainability
messaging—Del Taco’s logo may continue to evolve. Potential future iterations could incorporate more
minimalist or adaptive design elements to optimize visibility on mobile devices and social media platforms.
Additionally, a greater emphasis on eco-friendly branding might influence color choices and iconography,
reflecting growing consumer demand for corporate responsibility.

Del Taco’s commitment to innovation, as evidenced by recent menu and branding updates, suggests the logo will
remain a dynamic component of its overall marketing strategy.

---

The comprehensive examination of del taco logo history underscores the integral role that visual identity
plays in the ongoing success and differentiation of fast-food brands. From its humble beginnings to its current
polished form, Del Taco’s logo embodies the brand’s unique position at the crossroads of Mexican and American
culinary traditions, serving as both a symbol of heritage and a beacon for future growth.

Del Taco Logo History
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guidebooks just don't offer.
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  del taco logo history: International Directory of Company Histories Tina Grant, Thomas
Derdak, 2003-12 Multi-volume major reference work bringing together histories of companies that
are a leading influence in a particular industry or geographic location. For students, job candidates,
business executives, historians and investors.
  del taco logo history: International Directory of Company Histories Jay P. Pederson, Thomas
Derdak, Tina Grant, 2004 Annotation This multi-volume series provides detailed histories of more
than 4,550 of the largest and most influential companies worldwide.
  del taco logo history: Encyclopedia of Junk Food and Fast Food Andrew F. Smith, 2006-08-30
Eating junk food and fast food is a great all-American passion. American kids and grownups love
their candy bars, Big Macs and supersized fries, Doritos, Twinkies, and Good Humor ice cream bars.
The disastrous health effects from the enormous appetite for these processed fat- and sugar-loaded
foods are well publicized now. This was particularly dramatically evidenced by Super Size Me
(2004), filmmaker Morgan Spurlock's 30-day all-McDonald's diet in which his liver suffered the same
poisoning as if he had been on an extended alcohol binge. Through increased globalization,
American popular food culture is being increasingly emulated elsewhere in the world, such as China,
with the potential for similar disastrous consequences. This A-to-Z reference is the first to focus on
the junk food and fast food phenomena from a multitude of angles in addition to health and diet
concerns. More than 250 essay entries objectively explore the scope of the topics to illuminate the
American way through products, corporations and entrepreneurs, social history, popular culture,
organizations, issues, politics, commercialism and consumerism, and much more. Interest in these
topics is high. This informative and fascinating work, with entries on current controversies such as
mad cow disease and factory farming, the food pyramid, movie tie-ins, and marketing to children,
will be highly useful for reports, research, and browsing. It takes readers behind the scenes,
examining the significance of such things as uniforms, training, packaging, and franchising. Readers
of every age will also enjoy the nostalgia factor, learning about the background of iconic drive-ins,
the story behind the mascots, facts about their favorite candy bar, and collectables. Each entry ends
with suggested reading. Besides an introduction, a timeline, glossary, bibliography, resource guide,
and photos enhance the text. Sample entries: A&W Root Beer; Advertising; Automobiles; Ben &
Jerry's; Burger King; Carhops; Center for Science in the Public Interest; Christmas; Cola Wars;
Employment; Fair Food; Fast Food Nation; Hershey, Milton; Hollywood; Injury; Krispy Kreme;
Lobbying; Nabisco; Obesity; PepsiCo; Salt; Soda Fountain; Teen Hangouts; Vegetarianism; White
Castle; Yum! Brands, Inc.
  del taco logo history: The Advertising Red Books , 2007-04
  del taco logo history: The History of Mexico Philip Russell, 2011-04-06 The History of
Mexico: From Pre-Conquest to Present traces the last 500 years of Mexican history, from the
indigenous empires that were devastated by the Spanish conquest through the election of 2006 and
its aftermath. The book offers a straightforward chronological survey of Mexican history from the
pre-colonial times to the present, and includes a glossary as well as numerous tables and images for
comprehensive study. For additional information and classroom resources please visit The History of
Mexico companion website at www.routledge.com/textbooks/russell.
  del taco logo history: The Cyclopedic Review of Current History , 1898
  del taco logo history: The Columbia Guide to the Latin American Novel Since 1945 Raymond L.
Williams, 2007 In this expertly crafted, richly detailed guide, Raymond Leslie Williams explores the
cultural, political, and historical events that have shaped the Latin American and Caribbean novel
since the end of World War II. In addition to works originally composed in English, Williams covers
novels written in Spanish, Portuguese, French, Dutch, and Haitian Creole, and traces the profound
influence of modernization, revolution, and democratization on the writing of this era. Beginning in
1945, Williams introduces major trends by region, including the Caribbean and U.S. Latino novel,
the Mexican and Central American novel, the Andean novel, the Southern Cone novel, and the novel
of Brazil. He discusses the rise of the modernist novel in the 1940s, led by Jorge Luis Borges's
reaffirmation of the right of invention, and covers the advent of the postmodern generation of the



1990s in Brazil, the Generation of the Crack in Mexico, and the McOndo generation in other parts of
Latin America. An alphabetical guide offers biographies of authors, coverage of major topics, and
brief introductions to individual novels. It also addresses such areas as women's writing, Afro-Latin
American writing, and magic realism. The guide's final section includes an annotated bibliography of
introductory studies on the Latin American and Caribbean novel, national literary traditions, and the
work of individual authors. From early attempts to synthesize postcolonial concerns with modernist
aesthetics to the current focus on urban violence and globalization, The Columbia Guide to the Latin
American Novel Since 1945 presents a comprehensive, accessible portrait of a thoroughly diverse
and complex branch of world literature.
  del taco logo history: Saberes con sabor Conxita Domènech, Andrés Lema-Hincapié,
2020-09-13 Saberes con sabor: Culturas hispánicas a través de la cocina es un manual avanzado que
responde al creciente interés por el estudio de las prácticas culinarias y alimenticias de
Ibero-América, sin desatender ni la lengua ni la cultura de esas regiones del mundo. Cada capítulo
comprende aspectos vinculados con recetas, lengua, arte y teoría. Los estudiantes son expuestos a
temas de geografía, historia, literatura, política, economía, religión, música e, incluso, cuestiones de
género que estarían implicadas en la elaboración y en el consumo de ciertas comidas. Y, esto,
mientras mejoran sus habilidades en temas esenciales y específicos del español. A lo largo del libro,
están incorporados materiales de internet —como vínculos para videos, registros sonoros,
referencias históricas, sitios web de cocina y contenidos suplementarios para la investigación. Muy
útil en cursos universitarios, Saberes con sabor es un recurso original y único de aprendizaje para
estudiantes fascinados por los placeres del paladar y, de igual manera, con una genuina pasión por
las culturas hispánicas.
  del taco logo history: World Exhaustion in Latin American Literatures and Cultures / El
agotamiento del mundo en las literaturas y culturas de América Latina Gesine Müller, Ignacio M.
Sánchez Prado, 2025-03-31 The volume analyzes the implications of the “world exhaustion” concept
that has emerged in a post-global cultural context and whose effects are particularly salient in Latin
American literatures and cultures. This conceptual term aptly describes the ambivalent lived
experiences of societies that have been marked by centuries of globalization—and the artistic
production that seeks to give form and meaning to these experiences.
  del taco logo history: Meteorite Research P.M. Millman, 2012-12-06 The Symposium
'Meteorite Research' was conceived originally at the second meeting of the UNESCO Working Group
on Meteorites, held in Paris October 18-20, 1965, under the chairmanship of Professor J. Orce!' In
addition to the Chairman the fol lowing were present: Dr. G. Harbottle, Dr. M. H. Hey, Dr. B. H.
Mason, Dr. P. M. Millman, Professor K. I. Sztr6kay. Dr. E. M. Fournier d'Albe represented the
UNESCO Secretariat. Recommendation No.4 from the minutes of this meeting reads as follows: The
Working Group, in view ofthe need to strengthen international co-operation in meteorite research,
asks that the International Atomic Energy Agency be requested to consider the possibility of
organizing, in 1968, an interdisciplinary conference on meteorites, in collaboration with UNESCO
and the appropriate international scientific organizations. After approval in principle of this
recommendation had been secured from various international agencies and unions, plans for the
symposium were consolidated at the third and final meeting of the Working Group, held in Paris
October 12-14, 1966, the members in attendance being the same as for the second meeting.
  del taco logo history: REMEX Amy Sara Carroll, 2017-12-15 REMEX presents the first
comprehensive examination of artistic responses and contributions to an era defined by the North
American Free Trade Agreement (1994–2008). Marshaling over a decade’s worth of archival
research, interviews, and participant observation in Mexico City and the Mexico–US borderlands,
Amy Sara Carroll considers individual and collective art practices, recasting NAFTA as the most
fantastical inter-American allegory of the turn of the millennium. Carroll organizes her
interpretations of performance, installation, documentary film, built environment, and body,
conceptual, and Internet art around three key coordinates—City, Woman, and Border. She links the
rise of 1990s Mexico City art in the global market to the period’s consolidation of Mexico–US border



art as a genre. She then interrupts this transnational art history with a sustained analysis of chilanga
and Chicana artists’ remapping of the figure of Mexico as Woman. A tour de force that depicts a
feedback loop of art and public policy—what Carroll terms the “allegorical performative”—REMEX
adds context to the long-term effects of the post-1968 intersection of D.F. performance and
conceptualism, centralizes women artists’ embodied critiques of national and global master
narratives, and tracks post-1984 border art’s “undocumentation” of racialized and sexualized
reconfigurations of North American labor pools. The book’s featured artwork becomes the lens
through which Carroll rereads a range of events and phenomenon from California’s Proposition 187
to Zapatismo, US immigration policy, 9/11 (1973/2001), femicide in Ciudad Juárez, and Mexico’s war
on drugs.
  del taco logo history: Catalogue of Meteorites from South America Rogelio Daniel
Acevedo, Maximiliano C.L. Rocca, Víctor Manuel García, 2013-12-24 The first Catalogue of
Meteorites from South America includes new specimens never previously reported, while doubtful
cases and pseudometeorites have been deliberately omitted. The falling of these objects is a random
event, but the sites where old meteorites are found tend to be focused in certain areas, e.g. in the
deflation surfaces in Chile’s Atacama Desert, due to favorable climate conditions and ablation
processes. Our Catalogue provides basic information on each specimen like its provenance and the
place where it was discovered (in geographic co-ordinates and with illustrative maps), its official
name, its classification type (class, and if applicable, weathering grade and shock stage), if it was
seen falling or was found by chance, its total mass or weight, the institution where it is held, and the
most important bibliographic references about it.
  del taco logo history: Hoover's MasterList of Major U. S. Companies, 2002 Hoover's,
2001-10
  del taco logo history: Orange County Gustavo Arellano, 2008-09-16 Bestselling author of ¡Ask
a Mexican! Gustavo Arellano returns with Orange County, a seamlessly woven history of California's
Orange County with Gustavo's personal narrative of growing up within its neighborhoods. The story
began in 1918, when Gustavo Arellano's great-grandfather and grandfather arrived in the United
States, only to be met with flying potatoes. They ran, and hid, and then went to work in Orange
County's citrus groves, where, eventually, thousands of fellow Mexican villagers joined them.
Gustavo was born sixty years later, the son of a tomato canner who dropped out of school in the
ninth grade and an illegal immigrant who snuck into this country in the trunk of a Chevy.
Meanwhile, Orange County changed radically, from a bucolic paradise of orange groves to the land
where good Republicans go to die, American Christianity blossoms, and way too many bad television
shows are green-lit. Part personal narrative, part cultural history, Orange County is the outrageous
and true story of the man behind the wildly popular and controversial column ¡Ask a Mexican! and
the locale that spawned him. It is a tale of growing up in an immigrant enclave in a crime-ridden
neighborhood, but also in a promised land, a place that has nourished America's soul and Gustavo's
family, both in this country and back in Mexico, for a century. Nationally bestselling author,
syndicated columnist, and the spiciest voice of the Mexican-American community, Gustavo Arellano
delivers the hilarious and poignant follow-up to ¡Ask a Mexican!, his critically acclaimed debut.
Orange County not only weaves Gustavo's family story with the history of Orange County and the
modern Mexican-immigrant experience but also offers sharp, caliente insights into a wide range of
political, cultural, and social issues.
  del taco logo history: The Alcalde , 2011-01 As the magazine of the Texas Exes, The Alcalde
has united alumni and friends of The University of Texas at Austin for nearly 100 years. The Alcalde
serves as an intellectual crossroads where UT's luminaries - artists, engineers, executives,
musicians, attorneys, journalists, lawmakers, and professors among them - meet bimonthly to
exchange ideas. Its pages also offer a place for Texas Exes to swap stories and share memories of
Austin and their alma mater. The magazine's unique name is Spanish for mayor or chief magistrate;
the nickname of the governor who signed UT into existence was The Old Alcalde.
  del taco logo history: Restaurant Business , 2003-05



  del taco logo history: Abstracts of North American Geology Geological Survey (U.S.), 1970
  del taco logo history: The American Annual Cyclopedia and Register of Important
Events of the Year ... , 1899
  del taco logo history: Meteorites and the Early Solar System II Dante S. Lauretta, Harry Y.
McSween, 2006-07 They range in size from microscopic particles to masses of many tons. The
geologic diversity of asteroids and other rocky bodies of the solar system are displayed in the
enormous variety of textures and mineralogies observed in meteorites. The composition, chemistry,
and mineralogy of primitive meteorites collectively provide evidence for a wide variety of chemical
and physical processes. This book synthesizes our current understanding of the early solar system,
summarizing information about processes that occurred before its formation. It will be valuable as a
textbook for graduate education in planetary science and as a reference for meteoriticists and
researchers in allied fields worldwide.
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戴尔24小时人工客服电话 - 百度知道   戴尔提供全天候的客户服务，24小时人工热线电话分别为800-858-0540（座机，免费）和400-884-5115，以满足客户的日
常需求和非常规工作时间的咨询。 在法定工作日（8:30
怎么在电脑禁止使用Ctrl+Alt+Del - 百度知道   要在电脑上禁止使用Ctrl+Alt+Del快捷键，可以通过以下步骤进行设置： 一、打开组策略编辑器 打开运行窗口：在
电脑桌面，点击左下角的“开始”按钮，然后在搜索框中输入“运
铭瑄主板怎么进入bios界面？铭瑄主板bios按哪个键？_百度知道   铭瑄主板进入BIOS界面的方法是开机时快速按下Del键。以下是关于铭瑄主板进入BIOS界面的详细步骤和
相关信息： 进入BIOS界面： 在开机启动时，迅速并连续地按下键盘上
del格式的文件怎样打开 - 百度知道   DEL格式的文件可以通过以下几种方法尝试打开： 检查并删除.del扩展名： 如果DEL文件是由360等安全软件错误地将原本的BAT文
件处理并添加了.del扩展名，那么你可以尝
ps填充快捷键ctrl加什么 ps前景色与后景色填充快捷键一览_百度知道   ps是功能强大的图像处理软件，有着非常丰富的编辑功能，在PS软件中，用户可以对图像的颜色进行填充，
包含填充前景色和后景色。但是有的用户嫌一步步操作太麻烦了，有
电脑一开机就是这个界面，显示“Please press DEL or F2 to enter UE 电脑一开机就显示“Please press DEL or F2 to enter
UE”的原因是系统错误导致的，具体方法步骤如下： 1、首先在屏幕出现这条英文时候，保证你的电脑已经跟键盘连接好了，然后选择del按
键盘右边的小键盘数字下面那个". del"那个键怎么切换的?不小心弄 键盘右边的小键盘数字下面那个". del"那个键怎么切换的?不小心弄成了一摁就删除东西的,怎么变回一摁是点的这
么点小事用不着重赏！你按一下小键盘区左上角的“NUMLOCK”键，看到键盘上
DEL是什么键，在键盘哪里的_百度知道 DEL是删除键，DEL的英文全拼是Delete，因此DEL键也称“Delete键”。它的功能一般是将选中的信息删除掉，与“退格
键”backspace有相似的地方。 DEL键在普通电脑键盘中一般有两个位置，
电脑一开机就进入bios，一直循环的，就是进入不了系统，怎么办 电脑一开机就进入bios，一直循环的，就是进入不了系统，怎么办？开机就进bios，这个问题有专门的解决方法，具
体如下，请参考：首先，按Ctrl+Alt+Del键，重启；然后按照以下方法尝试
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