
lululemon history of racism

**The Complex Story of lululemon History of Racism**

lululemon history of racism is a topic that has surfaced in various conversations about the brand’s

cultural impact and corporate responsibility. Known primarily as a high-end athletic apparel company,

lululemon has cultivated a strong community around wellness, yoga, and fitness. However, like many

global brands, it has faced scrutiny and criticism regarding issues of diversity, inclusivity, and

allegations tied to racial bias. Exploring lululemon’s history in this context offers insight into the

challenges and progress that come with building a modern, socially conscious brand.

Understanding lululemon’s Background

Before diving into the specific concerns about lululemon history of racism, it’s important to understand

the company’s origins and market position. Founded in 1998 in Vancouver, Canada, by Chip Wilson,

lululemon initially focused on yoga apparel. The brand quickly rose to prominence due to its innovative

fabric technology and lifestyle branding, targeting affluent, health-conscious consumers.

However, lululemon’s early marketing and corporate culture largely reflected a narrow

demographic—predominantly white, affluent, and female consumers. This focus laid the groundwork for

some of the critiques related to inclusivity and representation that would emerge in later years.

The Role of Founder Chip Wilson

Chip Wilson’s leadership and public statements have often been central to discussions about

lululemon’s racial and cultural challenges. In 2013, Wilson made controversial comments regarding the

body types of women who could wear lululemon’s pants, which sparked widespread backlash. While



these remarks were not explicitly about race, they exposed a tone-deafness to diversity and inclusivity

that extended beyond body image to broader cultural representation.

Wilson’s departure from the company in 2013 marked a turning point, as lululemon began to respond

more actively to criticism about its corporate culture and inclusivity efforts.

Specific Incidents and Allegations

When examining lululemon history of racism, several incidents and public reactions stand out. These

moments highlight the challenges the company faced in building a truly inclusive brand identity.

Allegations of Racial Bias in Hiring and Store Culture

Over the years, employees and customers have reported experiences suggesting racial bias within

lululemon’s hiring practices and retail environments. Some former employees of color have spoken out

about feeling marginalized or tokenized. These accounts often point to a lack of diversity in leadership

positions and an unwelcoming atmosphere in certain locations.

Moreover, customers from minority groups have sometimes expressed frustration over the lack of

representation in store imagery, marketing campaigns, and product offerings. This absence contributes

to a perception that lululemon caters primarily to white consumers, which can alienate potential

customers from diverse backgrounds.

Marketing and Product Representation

One of the more subtle yet impactful aspects of the lululemon history of racism involves its marketing

strategies. For years, the brand’s advertisements and social media presence featured predominantly



white models and influencers. This lack of racial diversity in visual content perpetuated exclusivity and

failed to reflect the multicultural nature of lululemon’s customer base.

Additionally, product lines seldom addressed the needs or preferences of people from different ethnic

backgrounds. For example, skin tone diversity in apparel, such as leggings and sports bras, was

limited for a long time, which made it harder for some customers to find products that suited them.

Corporate Response and Steps Toward Inclusivity

Recognizing the validity of the criticism, lululemon has made efforts to address issues related to the

history of racial bias and exclusion. These initiatives encompass changes in leadership, marketing,

community engagement, and product development.

Leadership Changes and Diversity Initiatives

Since Chip Wilson’s exit, lululemon has appointed new executives who emphasize diversity and

inclusion as core company values. The brand has publicly committed to increasing representation

within its workforce and leadership ranks, aiming to create a more equitable workplace environment.

In addition to internal policies, lululemon has launched diversity training programs designed to educate

employees about unconscious bias and cultural sensitivity. These efforts aim to foster a more inclusive

store culture and reduce instances of discrimination.

Inclusive Marketing Campaigns

In recent years, lululemon’s advertising has shifted to showcase a wider range of ethnicities, body

types, and gender identities. Campaigns now often highlight stories from diverse athletes and



community members, reflecting an expanded definition of wellness and fitness that embraces all

backgrounds.

This change in marketing approach has helped lululemon connect with a broader audience and

demonstrate a commitment to inclusivity beyond mere tokenism.

Product Innovation for Diversity

A tangible way lululemon is addressing past oversights is through product innovation. For example, the

introduction of a broader range of skin-toned apparel caters to customers who previously struggled to

find matching or flattering options. Similarly, the company has expanded size ranges to be more

inclusive of different body types.

Such changes contribute not only to customer satisfaction but also to a brand image that values

diversity in all forms.

Why Awareness of lululemon History of Racism Matters

Discussing lululemon history of racism isn’t about condemning the company outright but rather

understanding the complexities of building a global brand in today’s socially conscious marketplace.

This awareness helps consumers make informed choices and holds corporations accountable for their

cultural impact.

Moreover, it highlights the importance of continual growth and responsiveness in corporate ethics.

lululemon’s journey illustrates how a brand can evolve by listening to marginalized voices,

acknowledging past mistakes, and actively pursuing inclusivity.



What Consumers Can Look For

If you’re a lululemon customer or considering becoming one, here are some tips for engaging with the

brand thoughtfully:

Observe Representation: Pay attention to how diverse the company’s marketing and leadership

are.

Support Inclusivity: Look for product lines that cater to a wide range of skin tones, sizes, and

cultural preferences.

Engage Constructively: Share feedback about inclusivity and corporate responsibility through

customer service or social media channels.

Stay Informed: Follow news and updates about the company’s diversity initiatives and social

impact efforts.

Taking these steps encourages brands like lululemon to maintain momentum in their inclusivity

journey.

Looking Ahead: The Future of lululemon and Diversity

The lululemon history of racism is not merely a relic of past missteps but a catalyst for ongoing

change. As the company continues to grow, it faces the challenge of balancing its high-end brand

identity with the need for genuine inclusivity and social responsibility.

The increasing demand for transparency and diversity in the fashion and athletic industries means



lululemon must maintain its focus on addressing systemic issues while innovating in community

engagement and product development. Success in this arena can position lululemon not just as a

leader in athletic wear but also as a model for corporate social progress.

Ultimately, the brand’s ability to learn from its history and embrace diversity authentically will shape its

relevance and resonance with customers worldwide.

Frequently Asked Questions

What incidents have brought lululemon's history of racism into public

attention?

Lululemon has faced public scrutiny over allegations and incidents related to racial insensitivity and

lack of diversity in its marketing and workplace culture, which sparked conversations about the brand's

approach to inclusivity.

Has lululemon acknowledged any issues related to racism in its

history?

Yes, lululemon has publicly acknowledged past shortcomings regarding diversity and inclusion,

committing to improve representation and address concerns related to racial bias within the company.

What steps has lululemon taken to address concerns about racism?

Lululemon has implemented diversity and inclusion initiatives, increased diverse representation in

advertising, provided employee training on bias, and invested in community programs aimed at

promoting equity.



Are there any notable controversies involving lululemon and racial

discrimination?

There have been reports and social media discussions highlighting experiences of racial discrimination

by customers and employees, which contributed to the broader dialogue about the brand's need to

improve its cultural sensitivity.

How has lululemon's history of racism affected its brand reputation?

The allegations and discussions around racism have challenged lululemon's image as an inclusive

athletic apparel brand, prompting the company to take corrective measures to rebuild trust with diverse

consumer groups.

Where can I find more information about lululemon's diversity and

inclusion efforts?

Information about lululemon's diversity and inclusion efforts can be found on their official website,

corporate social responsibility reports, and through news articles covering their recent initiatives and

public statements.

Additional Resources

**The Complex Narrative of lululemon History of Racism: An Investigative Review**

lululemon history of racism has increasingly become a focal point in discussions about corporate

accountability and inclusivity within the fashion and athletic apparel industries. As a brand synonymous

with high-end yoga wear and athletic lifestyle, lululemon has cultivated a global reputation for quality

and innovation. However, beneath this polished exterior lies a contentious past marked by several

incidents and allegations that have raised questions about racial sensitivity and inclusiveness. This

article delves into lululemon’s history regarding accusations of racism, exploring how the company has

responded, its impact on brand perception, and ongoing challenges it faces within this complex social



issue.

Tracing lululemon’s Controversial Episodes

Since its inception in 1998, lululemon has established itself as a dominant player in the athleisure

market. Despite its commercial success, the brand has grappled with multiple controversies that touch

upon racial insensitivity and systemic exclusion. These incidents range from problematic marketing

campaigns and executive comments to broader concerns about diversity within the company and its

customer base.

Early Allegations and Marketing Missteps

One of the earliest public criticisms related to lululemon’s racial dynamics involved its marketing

approach. The company’s initial campaigns predominantly featured white, affluent, and able-bodied

individuals, which inadvertently alienated minority groups and reinforced exclusivity. Critics argued that

this lack of representation perpetuated a narrow and exclusionary image, a reflection of systemic

biases within fashion marketing overall.

Moreover, some promotional materials and product lines were accused of cultural appropriation,

particularly as the brand sought to tap into the wellness and yoga market, which has deep roots in

South Asian traditions. While lululemon never explicitly faced lawsuits over such appropriation, the

perception of insensitivity contributed to a growing discourse about the brand’s racial awareness.

CEO Controversies and Public Backlash

Perhaps the most widely publicized incident involving lululemon and allegations of racism occurred

during the tenure of its founder and former CEO, Chip Wilson. In 2013, Wilson made a series of



remarks that were criticized for being racially insensitive. He suggested that certain body types, which

he associated with specific ethnicities, were not suitable for lululemon’s products, inadvertently

reinforcing racial stereotypes.

This sparked a significant backlash, both from consumers and within the media, raising concerns about

the leadership’s understanding of diversity and inclusion. Wilson’s comments highlighted the

challenges lululemon faced in reconciling its brand identity with a growing demand for racial sensitivity

and inclusivity in corporate culture.

Analyzing lululemon’s Corporate Response

Following public outcry, lululemon initiated several measures aimed at addressing these criticisms and

repositioning itself as a more inclusive brand. However, the effectiveness and sincerity of these efforts

have been subject to scrutiny.

Diversity and Inclusion Initiatives

In response to accusations related to the lululemon history of racism, the company launched diversity

and inclusion programs intended to reshape its corporate culture. These initiatives included:

Hiring diversity officers and consultants to audit company policies and culture.

Implementing unconscious bias training for employees at various levels.

Broadening marketing campaigns to feature more diverse models, including different races, body

types, and abilities.

Establishing partnerships with organizations promoting racial equity.



While these steps represent progress, critics argue that such initiatives are reactive rather than

proactive, often implemented only after negative publicity. The challenge for lululemon remains in

embedding these values deeply within its operational and cultural frameworks.

Comparative Industry Perspectives

When compared to other major athleisure brands like Nike and Adidas, lululemon’s journey toward

racial inclusivity appears slower and more fraught with public relations challenges. Nike, for instance,

has been widely praised for its outspoken support of social justice movements, including prominent

campaigns featuring athletes advocating for racial equality.

In contrast, lululemon’s more conservative and incremental approach has sometimes been perceived

as insufficient. This comparative analysis underscores the importance of authentic and transparent

engagement with social issues, especially for brands operating in the lifestyle and wellness sectors.

The Broader Impact on Brand Perception and Customer Base

The lululemon history of racism has tangible implications for the brand’s reputation and market

performance. Consumer awareness regarding social justice has heightened, particularly among

younger demographics, who increasingly prioritize ethical considerations in their purchasing decisions.

Consumer Trust and Brand Loyalty

Rebuilding trust after allegations of racial insensitivity requires consistent effort and genuine change.

While lululemon enjoys a loyal customer base, including many in diverse communities, lingering

skepticism remains. Social media platforms amplify voices calling for accountability, and negative



perceptions can quickly influence purchasing behavior.

Challenges in Expanding Inclusivity

Expanding inclusivity is not merely about representation in advertising but also about accessibility,

product design, and corporate governance. For example, creating apparel that accommodates a wider

range of body types and cultural preferences can signal a commitment to diversity. Additionally,

promoting diversity within leadership and decision-making roles is critical to avoiding past pitfalls.

Looking Ahead: Navigating the Path Forward

The lululemon history of racism represents a microcosm of larger societal challenges confronting many

corporations today. The brand’s ability to learn from its past, embrace diversity authentically, and

engage meaningfully with affected communities will shape its future trajectory.

Many industry analysts suggest that lululemon’s next steps should include transparent reporting on

diversity metrics, sustained community engagement, and clear accountability mechanisms. Moreover,

fostering an internal culture that values diverse perspectives can transform the brand’s identity from

one marked by controversy to a leader in social responsibility within the athleisure market.

As lululemon continues to grow globally, the intersection of corporate responsibility, social justice, and

consumer expectations will remain a critical arena. How the company reconciles its history while

innovating for inclusiveness will not only influence its brand equity but also contribute to broader

conversations about race, representation, and equity in the fashion industry.
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  lululemon history of racism: Liberating Yoga Harpinder Kaur Mann, 2025-06-03 Yoga
teacher Harpinder Kaur Mann shows yoga practitioners a path to reclaim yoga from appropriation
and recenter the practice where it belongs. In the West, the practice of yoga comes to us stripped of
cultural context. Colonized and appropriated by capitalism, dominant culture, fitness trends, and
body shaming, yoga in America today is associated with expensive classes, trendy athleisure
products, Corepower, Lululemon, and white women. However, yoga is not a one-hour fitness class
aimed at stretching and flexibility. Yoga is a spiritual practice from South Asia with the ultimate goal
of connection, self-realization, and liberation. In Liberating Yoga, yoga teacher Harpinder Kaur
Mann draws from her own perspective as a Sikh-Punjabi woman who was alienated by the way yoga
is practiced in the United States but found her way toward reclaiming the spiritual practice for
herself. Mann demonstrates that moving away from appropriated forms of yoga and back to yoga's
roots is the only true path to healing--both for yoga practitioners who desire to engage responsibly in
the practice with cultural appreciation, and especially for folks who have been marginalized who
wish to reconnect with their ancestral spiritual practices and reclaim their full identity.
  lululemon history of racism: Building a Culture of Inclusivity Priya Bates, Advita Patel,
2023-06-03 SHORTLISTED: Business Book Awards 2024 - Diversity, Inclusion and Equality Diversity,
equality and inclusion (DEI) have never been so important in organizations and yet many feel
inadequately prepared. In this guide, the authors combine their expert knowledge to provide a
practical approach to bridge this skills and knowledge gap for those delivering Internal
Communications. Navigating DEI language can be difficult, but Building a Culture of Inclusivity will
help Internal Communication professionals, HR and business leaders engage employees in driving
culture change to ensure everyone feels valued and like they belong. This book provides a roadmap
to manage tangible change consistently throughout the year and techniques that avoid
inauthenticity. It also explains how to identify and move away from performative tokenistic actions
and biases to help develop effective deliverables that help every colleague in their organization feel
included. This book offers support for conversations with leaders to help them drive the diversity
agenda and understand the importance of cultivating a culture of inclusivity across their workforce
through their internal communications. Inherently practical, Building a Culture of Inclusivity
provides case studies of exemplar DEI communications, exercises for self-assessment and templates
to complete to identify goals and strategies. Written by two experienced Internal Communication
Professionals, this book will help you understand how to construct and sustain an inclusive
workplace where progress leads to results.
  lululemon history of racism: The Global Business Environment Janet Morrison, 2023-03-09
This text challenges students to think critically about global issues that affect the business
environment and provides them with a wealth of pedagogical features that help cement learning. Its
coverage includes the economic, political, social, legal, cultural, technological and financial
environments. The book is truly global in coverage, with case studies and examples from all over the
world, including Afghanistan, China, Sweden and Thailand. It also has a strong focus on ethics,
responsibilities and sustainability and what this means for business organizations. Janet Morrison's
writing style makes difficult concepts easy to understand and its clarity makes it suitable for
students with English as a second language. New to this edition: - The theme of uncertainty in global
contexts, examining how best to assess and confront the challenges of uncertainties and risks in the
differing dimensions of the business environment - A chapter on the worldwide pandemic and the
global business environment - Increased coverage of FDI, industrial policy and global
communication - New coverage relating to race relations and decolonising the curriculum - 10 new
cases, making a total of 52 cases, with all other cases fully updated - A brand new decision-making

https://old.rga.ca/archive-th-093/pdf?dataid=VSS79-1966&title=conversation-a-history-of-a-declining-art.pdf
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feature linked to some of the cases studies
  lululemon history of racism: Yoga, the Body, and Embodied Social Change Beth Berila,
Melanie Klein, Chelsea Jackson Roberts, 2016-09-09 Yoga, the Body, and Embodied Social Change is
the first collection to gather together prominent scholars on yoga and the body. Using an
intersectional lens, the essays examine yoga in the United States as a complex cultural phenomenon
that reveals racial, economic, gendered, and sexual politics of the body. From discussions of the
stereotypical yoga body to analyses of pivotal court cases, Yoga, the Body, and Embodied Social
Change examines the sociopolitical tensions of contemporary yoga. Because so many yogic spaces
reflect the oppressive nature of many other public spheres, the essays in this collection also examine
what needs to change in order for yoga to truly live up to its liberatory potential, from the
blogosphere around Black women’s health to the creation of queer and trans yoga classes to the
healing potential of yoga for people living with chronic illness or trauma. While many of these
conversations are emerging in the broader public sphere, few have made their way into academic
scholarship. This book changes all that. The essays in this anthology interrogate yoga as it is
portrayed in the media, yoga spaces, and yoga as it is integrated in education, the law, and concepts
of health to examine who is included and who is excluded from yoga in the West. The result is a
thoughtful analysis of the possibilities and the limitations of yoga for feminist social transformation.
  lululemon history of racism: Routledge Handbook of Yoga and Meditation Studies Suzanne
Newcombe, Karen O’Brien-Kop, 2020-10-28 The Routledge Handbook of Yoga and Meditation
Studies is a comprehensive and interdisciplinary resource, which frames and contextualises the
rapidly expanding fields that explore yoga and meditative techniques. The book analyses yoga and
meditation studies in a variety of religious, historical and geographical settings. The chapters,
authored by an international set of experts, are laid out across five sections: Introduction to yoga
and meditation studies History of yoga and meditation in South Asia Doctrinal perspectives:
technique and praxis Global and regional transmissions Disciplinary framings In addition to
up-to-date explorations of the history of yoga and meditation in the Indian subcontinent, new
contexts include a case study of yoga and meditation in the contemporary Tibetan diaspora, and
unique summaries of historical developments in Japan and Latin America as well as an introduction
to the growing academic study of yoga in Korea. Underpinned by critical and theoretical
engagement, the volume provides an in-depth guide to the history of yoga and meditation studies
and combines the best of established research with attention to emerging directions for future
investigation. This handbook will be of interest to multidisciplinary academic audiences from across
the humanities, social sciences and sciences. Chapters 1, 4, 9, 12, and 27 of this book are freely
available as a downloadable Open Access PDF at http://www.taylorfrancis.com under a Creative
Commons Attribution-Non Commercial-No Derivatives (CC-BY-NC-ND) 4.0 license.
  lululemon history of racism: Do Better Rachel Ricketts, 2021-02-02 INTERNATIONAL
BESTSELLER San Francisco Chronicle’s 10 Books to Pick * HelloGiggles’ 10 Books to Pick Up for a
Better 2021 * PopSugar’s 23 Exciting New Books * Book Riot’s 12 Essential Books About Black
Identity and History * Harper’s Bazaar’s 60+ Books You Need to Read in 2021 “A clear, powerful,
direct, wise, and extremely helpful treatise on how to combat and heal from the ubiquitous violence
of white supremacy” (Elizabeth Gilbert, New York Times bestselling author) from thought leader,
racial justice educator, and acclaimed spiritual activist Rachel Ricketts. Do Better is a revolutionary
offering that addresses racial justice from a comprehensive, intersectional, and spirit-based
perspective. This actionable guidebook illustrates how to engage in the heart-centered and
mindfulness-based practices that will help us all fight white supremacy from the inside out, in our
personal lives and communities alike. It is a loving and assertive call to do the deep—and often
uncomfortable—inner work that precipitates much-needed external and global change. Filled with
carefully curated soulcare activities—such as guided meditations and transformative
breathwork—“Do Better answers prayers that many have prayed. Do Better offers a bold possibility
for change and healing. Do Better offers a deeply sacred choice that we must all make at such a time
as this” (Iyanla Vanzant, New York Times bestselling author).



  lululemon history of racism: Decolonizing Yoga: from Critical to Cosmic Consciousness
Punam Mehta Ph.D., 2022-04-21 This book was written for diasporic South Asian women who have
experienced microaggression or discrimination in modern yoga spaces in Canada or abroad. Punam
Mehta, Ph.D. reveals how the yoga movement in Canada has been harmful to yoga’s grounding in
Jain history, to South Asian social and cultural development, and to Jain diasporic women born and
raised in Canada. She argues that marginalized women could recenter themselves by practicing
yoga to overcome discrimination based on their race, gender, sexuality, class, and/or abilities within
the context of today’s culture. The author seeks to answer questions such as: • What is the
theoretical foundation of feminist-informed yoga in contemporary culture? • How can a
feminist-informed yoga be applied as a healing approach to marginalized women? • How can
contemporary yoga offer simple ways for marginalized women to feel good about themselves? The
author highlights the removal of Canadian-born Jain mothers and more generally, South Asian
mothers who face systemic racism in yoga studios. She also reveals how yoga, practiced in the Jain
way of life, offers a holistic approach to well-being and spiritual health.
  lululemon history of racism: Contemporary Sport Management Paul M. Pedersen, Lucie
Thibault, 2022 Contemporary Sport Management, Seventh Edition, delivers a complete overview of
sport management with a diverse team of contributors. Readers are introduced to all aspects of the
field they need to know as they prepare for a career in sport management.
  lululemon history of racism: 革命前的寧靜 蓋爾•貝克曼, 2023-06-14 一封封書信和地下刊物，如何成為革命的發動機？ 臉書和推特又如何限
制人們的想像力？ 本書帶你穿越時空，回到11個歷史現場 探索種種激進想法，透過不同媒介迸發的時刻。 改變人們思想意識的革命，究竟是轟轟烈烈的，還是緩慢孕育的？美國資深媒體編輯
蓋爾．貝克曼試圖告訴你，推動革命的想法，其實更常是在安靜私密的空間中交流成形的。革命先驅們在狹小隱蔽的角落竊竊私語、構築理想，並慎重討論如何實現他們的目標。而人們為求變革
所運用的媒介科技，往往扮演了關鍵的角色。 本書帶領讀者穿越時空，考察人們如何用各種不同的媒介交流互動、一點一滴地醞釀革命。從17世紀推動科學革命的信件往返，到1830年代的
英國工人爭取投票權的請願書，再到百年後非洲的黃金海岸反抗殖民者的報紙，1990年代讓女性發出憤怒之聲的小誌，乃至新冠疫情大流行時，流行病學家和醫師在無能政府的陰影下，利用
通訊軟體來自救。 在本書描繪的11個歷史現場中，都揭示了具有深遠影響的社會運動──從去殖民化到女性主義──皆是在相對封閉的關係網中形成的，這個私密的人際空間令某一個群體能孕
育出之後廣泛傳播的概念和思想。然而，本書也敲醒警鐘：當下由社群媒體主導的世界，正令這樣的空間加速消逝，也導致阿拉伯之春、佔領華爾街和?黑人的命也是命?等運動未能發揮其潛力而
功虧一簣。 本書如同一場精彩的媒介與社會運動辯證之旅，除了讓我們重新思考過往媒介所蘊含的核心價值，也為社會變革的出路指明了方向。 ※本書聚焦11個歷史場景，在此先睹為快：
•1635年，法國的天文學家佩雷斯克用成千上萬封「信件」召集分散各地的人們觀測月食，成功測量經度並重繪了世界地圖。 •1839年，英國的憲章運動領導人歐康納募集了百萬名工
人連署的「請願書」，為工人普選權的實現打下基礎。 •1913年，義大利的未來主義者提出一份又一份充滿想像力的前衛「宣言」，激發藝術家米娜．洛伊也寫下《女性主義宣言》。
•1935年，在非洲的英屬黃金海岸，由當地人創辦的《西非時報》和《非洲早報》，吹響了非洲民眾反抗殖民統治的號角。 •1968年，蘇聯的異議分子娜塔莉亞．戈巴涅夫斯卡亞藉由
秘密傳遞地下刊物「薩秘茲達」，記錄極權的暴行並散播人權的種子。 •1992年，美國的年輕女孩們透過拼貼自製「小誌」，向主流社會和男性主宰的龐克音樂界發出桀驁不馴的「暴女」之
聲。 •1985年，一群舊金山的科技宅在網路上創造了史上第一個虛擬社群「WELL」，探測了線上交流的尺度和可能。 •2011年，不滿獨裁統治者的埃及人在「臉書」上動員集結，
點燃阿拉伯之春的怒火，卻在推翻政權後陷入臉書打造的困境。 •2017年，白人至上主義者齊聚在線上平台「Discord」的封閉聊天室中，密謀一場示威遊行，夢想將極右翼思想帶入
美國社會。 •2020年，因政府無能應對新冠病毒，流行病學家和醫師利用「電子郵件」、「WhatsApp」和「推特」建立的群組，共商正確的防疫對策。 •2020年，「黑人的
命也是命」運動者反思「社群媒體」為運動帶來的利弊，並投身於組織社區民眾、將政治訴求帶入體制內的變革中。 本書特色 ★獲選《紐約時報》2022年度好書！這是一部與眾不同的歷史
著作，講述不同時代的革命先驅和意見領袖如何透過媒體來傳播、擴大影響力，而各式各樣的媒體又如何形塑、制約社會運動的發展，讀來趣味盎然且發人深省。 ★本書收錄了法國、英國、英屬
黃金海岸、義大利、蘇聯、美國、埃及等不同時空的故事，甚至談到了台灣的案例，也反思了當代社群媒體的使用和侷限。 ★歷史迷、社群媒體成癮者、STS社群、新聞傳播人士、有志改變
社會的運動份子不容錯過的好書！
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