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Effects of Culture on Business: Understanding the Impact of Cultural Dynamics in the Workplace

effects of culture on business are profound and multifaceted, influencing everything from
communication styles and management practices to employee motivation and customer relations. In
today’s globalized economy, businesses interact with diverse cultures daily, making it essential to
grasp how cultural differences shape organizational behavior and business outcomes. Navigating
cultural nuances not only fosters smoother operations but also drives innovation, employee
satisfaction, and competitive advantage.

The Role of Culture in Shaping Business Practices

Culture acts as the invisible hand guiding people’s beliefs, values, and behaviors. When applied to
business, these cultural elements determine how companies organize themselves, make decisions,
and interact with stakeholders.

Communication Styles and Their Business Implications

One of the most noticeable effects of culture on business is in communication. For example, in high-
context cultures such as Japan or Arab countries, much is conveyed through non-verbal cues,
implicit messages, and established relationships. Conversely, low-context cultures like the United
States or Germany favor direct, explicit communication. Misunderstandings can arise if these
differences are not respected, potentially leading to conflicts or lost opportunities.

Understanding these distinctions helps businesses tailor their communication strategies effectively.
Training teams to recognize and adapt to diverse communication preferences can improve
negotiations, teamwork, and client relationships.

Decision-Making and Leadership Styles Across Cultures

Culture significantly influences how decisions are made and who holds authority in an organization.
In collectivist cultures, such as China or India, decisions may be consensus-driven, valuing group
harmony and long-term relationships. In contrast, individualistic cultures like the US often embrace
quick, top-down decision-making that prioritizes efficiency and individual accountability.

Leadership approaches also vary; some cultures expect leaders to act as authoritative figures, while
others prefer participative styles. Understanding these cultural expectations helps multinational
companies design leadership development programs that resonate with local employees and foster
engagement.



Employee Motivation and Workplace Behavior

The impact of culture on business extends deeply into the workforce, affecting how employees
perceive motivation, rewards, and workplace norms.

Motivational Factors Influenced by Cultural Values

What drives employees in one culture may not be as effective in another. For instance, Western
cultures often emphasize personal achievement, career advancement, and monetary rewards. In
contrast, in many Asian or Latin American cultures, social recognition, job security, and a sense of
belonging may hold greater importance.

Employers who understand these cultural motivators can craft incentive programs and workplace
cultures that resonate with their teams. This cultural sensitivity enhances job satisfaction, reduces
turnover, and boosts productivity.

Approaches to Conflict Resolution

Different cultures approach workplace conflict uniquely. Some cultures prefer direct confrontation
and open discussion to resolve issues, while others avoid open conflict to maintain harmony, opting
for indirect methods or mediation.

Recognizing these differences helps managers handle disputes more effectively, minimizing
misunderstandings and fostering a respectful environment. Providing cultural competence training
and encouraging open dialogue can be critical tools for improving workplace dynamics.

Influence of Culture on Marketing and Customer
Relations

Culture doesn’t just shape internal company dynamics; it also plays a pivotal role in how businesses
engage with customers and position their brands globally.

Adapting Marketing Strategies to Cultural Preferences

Marketing campaigns that overlook cultural sensitivities risk alienating target audiences. Colors,
symbols, humor, and even product features can have different meanings across cultures. For
example, a color symbolizing prosperity in one culture might represent mourning in another.

Successful international businesses invest in cultural research to adapt their messaging, packaging,
and branding to local tastes. This cultural adaptation strengthens brand loyalty and opens doors to
new markets.



Building Trust Through Cultural Understanding

Trust is a cornerstone of lasting customer relationships, and culture heavily influences how trust is
built and maintained. Some cultures value formal contracts and legal assurances, while others rely
more on personal relationships and reputation.

Businesses that demonstrate respect for local customs and values tend to foster stronger customer
connections. This can involve hiring local staff, engaging with community events, or customizing
customer service approaches.

Challenges and Opportunities in Cross-Cultural
Business Environments

Operating across cultures presents both hurdles and advantages, shaping the global business
landscape.

Challenges in Managing Cultural Diversity

Cultural misunderstandings, stereotyping, and biases can create barriers within diverse teams.
Differences in work ethics, punctuality, and communication styles may lead to frustration or
inefficiency if not addressed.

To overcome these challenges, organizations must prioritize diversity and inclusion initiatives,

provide ongoing cultural competence training, and create open forums for employees to share
experiences and learn from each other.

Leveraging Cultural Diversity for Innovation

On the flip side, culturally diverse teams bring varied perspectives, problem-solving approaches, and
creativity. This diversity can be a powerful catalyst for innovation, allowing businesses to develop
unique products and services that appeal to a broader audience.

Encouraging collaboration and leveraging the strengths of multicultural teams leads to better
decision-making and competitive advantage in the marketplace.

Tips for Navigating Cultural Differences in Business

Successfully managing the effects of culture on business requires intentional effort and ongoing
learning. Here are practical tips for leaders and organizations:



e Invest in Cultural Training: Equip employees with knowledge about different cultures to
foster empathy and reduce misunderstandings.

e Practice Active Listening: Encourage open communication and attentively listen to diverse
viewpoints.

e Adapt Leadership Styles: Customize management approaches to fit cultural expectations
and preferences.

e Be Patient and Flexible: Recognize that building cross-cultural relationships takes time and
adaptability.

e Hire Local Experts: Leverage local talent to gain insights into cultural norms and market
preferences.

¢ Encourage Inclusive Work Environments: Promote respect and value differences to
harness the full potential of diverse teams.

Embracing the effects of culture on business doesn’t just prevent costly missteps; it unlocks
opportunities for growth, innovation, and meaningful connections in an interconnected world.
Understanding and respecting cultural nuances is no longer optional—it’s a vital ingredient for
sustainable success.

Frequently Asked Questions

How does culture influence communication styles in
international business?

Culture shapes communication styles by determining whether a society values direct or indirect
communication, the use of non-verbal cues, and the preferred formality or informality in
interactions. This affects negotiations, presentations, and everyday business exchanges across
borders.

In what ways can cultural differences impact management
practices?

Cultural differences influence management practices such as decision-making processes, leadership
styles, employee motivation, and conflict resolution. For example, hierarchical cultures may expect
top-down decision-making, while egalitarian cultures favor collaborative approaches.

Why is cultural awareness important for global business
expansion?

Cultural awareness helps businesses tailor their products, marketing strategies, and management
approaches to fit local preferences and norms, reducing misunderstandings and increasing



acceptance in new markets.

How do cultural values affect consumer behavior in business?

Cultural values shape consumer preferences, buying habits, brand perception, and loyalty. For
instance, collectivist cultures may prioritize products that emphasize family or community benefits,
whereas individualist cultures focus on personal achievement and uniqueness.

What role does culture play in negotiation styles and
outcomes?

Culture influences negotiation tactics, such as the level of formality, patience, approach to conflict,
and the importance of relationship-building. Understanding these cultural nuances can lead to more
successful negotiations and partnerships.

Can cultural differences lead to conflicts in multinational
teams?

Yes, differing cultural norms related to communication, work ethics, and expectations can cause
misunderstandings, mistrust, and conflicts within multinational teams if not managed properly.

How can businesses adapt their leadership strategies to
diverse cultural contexts?

Businesses can adapt by developing cultural intelligence, adopting flexible leadership styles,
respecting local customs, and encouraging inclusive decision-making to effectively lead diverse
teams.

What impact does culture have on marketing and advertising
strategies?

Culture affects language, symbolism, humor, and values conveyed in marketing and advertising.
Successful campaigns consider cultural sensitivities and preferences to resonate with the target
audience and avoid offense.

How does organizational culture influence business
performance across different countries?

Organizational culture shapes employee behavior, collaboration, innovation, and customer service.
Aligning organizational culture with local cultural expectations can improve employee engagement
and overall business performance in different countries.

Additional Resources

Effects of Culture on Business: A Comprehensive Analysis



effects of culture on business represent a critical dimension that shapes organizational
strategies, operational processes, and market interactions worldwide. In an increasingly globalized
economy, understanding how cultural dynamics influence business practices can mean the
difference between success and failure. Culture, encompassing shared values, beliefs, customs, and
social behaviors, directly impacts communication styles, decision-making approaches, leadership
expectations, and consumer behavior. This article explores these multifaceted effects, providing a
detailed examination of how culture interplays with business environments across diverse regions.

Understanding Culture’s Role in Business Dynamics

The effects of culture on business extend beyond mere etiquette or language differences; they
permeate fundamental aspects of organizational life and market engagement. Culture shapes the
way employees collaborate, how leaders motivate teams, and how companies negotiate deals. It
influences risk tolerance, time orientation, and conflict resolution methods, all of which are essential
for efficient business operations.

For multinational corporations (MNCs), cultural awareness is crucial when entering foreign markets.
According to a 2022 survey by the Harvard Business Review, companies with strong cultural
intelligence were 30% more likely to outperform their competitors in international ventures. This
statistic highlights how cultural competence can enhance adaptability and foster harmonious work
environments.

Communication Styles and Cultural Nuances

One of the most visible effects of culture on business is the variation in communication styles. High-
context cultures (such as Japan, China, and Arab countries) rely heavily on implicit communication,
non-verbal cues, and contextual understanding. Conversely, low-context cultures (like the United
States, Germany, and Scandinavia) prioritize explicit, direct communication.

Misunderstandings arising from these differences can hinder negotiations and internal collaboration.
For example, a direct "no" in a low-context culture may be perceived as rude in a high-context
environment, where indirect refusals are preferred. Businesses that adapt their communication
strategies to fit the cultural context tend to build stronger relationships and avoid costly
misunderstandings.

Leadership and Management Approaches

Leadership styles vary significantly across cultures, affecting employee motivation and
organizational hierarchy. In collectivist cultures (e.g., South Korea, Mexico), leadership often
emphasizes group harmony and consensus-building. Employees expect leaders to be nurturing and
involved in their well-being. In contrast, individualistic cultures (such as the United States and the
UK) value autonomy, innovation, and merit-based leadership.

Understanding these differences helps multinational managers tailor their leadership approach. For
instance, a participative leadership style might work well in Scandinavian countries but could be



perceived as indecisive in countries with more hierarchical traditions like India or Russia.

Cultural Impact on Business Practices and Decision-
Making

Culture influences not only interpersonal interactions but also the strategic decisions companies
make. This includes risk management, negotiation tactics, and customer engagement.

Risk Tolerance and Time Orientation

Geert Hofstede’s cultural dimensions theory highlights how cultures differ in their attitudes toward
uncertainty and time. Cultures with high uncertainty avoidance, such as Greece and Japan, prefer
structured environments and detailed planning, minimizing risks. Conversely, cultures with low
uncertainty avoidance, like Singapore and Denmark, are more comfortable with ambiguity and
innovation.

Similarly, time orientation affects business pacing. Long-term oriented cultures (China, Germany)
focus on sustainable growth and perseverance, whereas short-term oriented cultures (USA, Nigeria)

prioritize quick results and adaptability. These differences influence investment strategies, product
development cycles, and partnership formations.

Negotiation Styles and Business Etiquette

Cultural background dictates negotiation behavior, from the level of formality to the pace of
discussions. For example:

e Latin American cultures tend to emphasize personal relationships and trust-building before
business.

e Middle Eastern negotiations may involve elaborate hospitality and indirect communication.

e Western cultures often focus on contracts and punctuality.

Recognizing these nuances prevents cultural faux pas and facilitates smoother deal-making
processes.

Effects of Culture on Consumer Behavior and



Marketing

Culture profoundly affects consumer preferences, brand perception, and purchasing decisions.
Businesses that fail to localize their marketing efforts may struggle to engage target audiences
effectively.

Localization versus Standardization

A perennial debate in international marketing is whether to standardize products and advertising or

adapt them to local cultures. The effects of culture on business strategies show that a hybrid
approach often yields the best results.

For example, McDonald’s adapts its menu to cultural tastes—offering vegetarian options in India or

halal meat in Muslim-majority countries—while maintaining core brand elements. This cultural
sensitivity enhances consumer acceptance and loyalty.

Brand Perception and Cultural Values

Certain cultural values influence how brands are perceived. In collectivist societies, brands
associated with family values and community tend to perform better. In contrast, individualistic
cultures may favor brands that emphasize personal achievement and innovation.

Moreover, cultural attitudes toward sustainability and ethics are shaping consumer expectations
worldwide. Companies aligning their corporate social responsibility (CSR) initiatives with local
cultural values gain a competitive edge.

Challenges and Opportunities Arising from Cultural
Diversity

While cultural diversity enriches business environments, it also presents challenges such as
miscommunication, stereotyping, and resistance to change. However, when managed effectively,
cultural differences can drive innovation and expand market reach.

Advantages of Cultural Diversity in the Workplace

e Enhanced creativity: Diverse cultural perspectives contribute to innovative problem-solving.

e Broader market insights: Multicultural teams understand varied consumer needs.

e Improved employee engagement: Inclusive cultures foster higher job satisfaction.



Strategies for Managing Cultural Differences

Businesses increasingly invest in cultural competence training, inclusive leadership development,
and cross-cultural communication workshops. Encouraging open dialogue and cultural exchange
within teams mitigates misunderstandings.

Additionally, leveraging technology such as translation tools and virtual collaboration platforms
helps bridge cultural gaps in global operations.

The Future Landscape: Culture and Business in a
Connected World

As digital transformation and globalization accelerate, the effects of culture on business will
continue to evolve. Emerging markets, shifting demographics, and changing societal values demand
agile, culturally informed strategies.

Companies that prioritize cultural intelligence — the ability to recognize and adapt to cultural
differences — will be better positioned to navigate complex international landscapes. Moreover,
fostering a globally minded corporate culture can enhance talent attraction and retention in a
competitive environment.

Ultimately, culture is not a static backdrop but a dynamic force shaping every aspect of business

from internal management to external market engagement. Recognizing and embracing this reality
is essential for sustainable success in the global economy.
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Corporate Culture and Leadership Style on Lean Six Sigma implementation and Corporate Success a
quantitative empirical web-based survey with Lean Six Sigma professionals involved in the social
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Companies with an almost equal balance across different Leadership Styles and types of Corporate
Culture achieve the best results, while companies equipped with a Rational and Hierarchical
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consideration. At present, culture introduces significant changes in the core assumptions of business
practices and skill expectations. Gaining cross-cultural compatibility is now a serious concern for
businesses and organizations. Appreciating the overall view of cross-cultural business environment,
'‘Handbook of Research on Cross-culture Business and Management' is a significant attempt to
contribute a piece of knowledge on different aspects of cross-cultural business and management,
facilitating practitioners and academicians to explore different cross-cultural business practices and
develop competencies. This book will be a unique source for cross-cultural business and
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behind the effects of contemporary globalization on business and other organizations worldwide.
Understanding this phenomena in connection with the impact of cultural variations can help improve
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increased for unexpected developments in global markets. Cultural and Technological Influences on
Global Business is a leading publication in its field emphasizing the importance of deeply exploring
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book takes a unique approach by exploring the connection between cybersecurity, digitalization, and
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operations. Meanwhile, organizations continue to leverage digital technologies for their day-to-day
operations. They must be aware of the risks associated with cyber-attacks and implement robust
cybersecurity measures to protect their assets. It provides practical insights and solutions to help
businesses better understand the impact of cybersecurity on their digitalization and business
intelligence strategies. It provides practical insights and solutions for implementing cybersecurity
measures in organizations and covers a wide range of topics, including threat intelligence, risk
management, compliance, cloud security, and IoT security. The book takes a holistic approach and



explores the intersection of cybersecurity, digitalization, and business intelligence and examines the
possible challenges and opportunities.
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China Rubens Pauluzzo, Bin Shen, 2018-03-24 This book describes how a deeper knowledge and
understanding of cultural differences represents a meaningful and useful tool for management of
companies, and in particular SMEs, in the People’s Republic of China. After introductory chapters on
the internationalization of SMEs and the role played by management in this process, the authors
explore the implications of academic discourses on culture and its dimensions for company
management. The influence of Chinese cultural roots and the country’s current cultural environment
on management is then examined, with provision of guidance on response to the identified
challenges. A key feature of the book is the presentation of important recent fieldwork in the main
economic regions of China. This research further clarifies how business culture and cultural
differences impact on company activities in China and casts light on various aspects of the adaptive
capability of SMEs within the country, highlighting the value of cultural awareness and intelligence.
The book will be of interest to academics and practitioners alike.
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developments in the field of Human Resource Management in the People’s Republic of China. It
attempts to see how the paradoxes and contradictions engendered by contemporary Chinese society
are being resolved in the enterprises and workplaces of the Middle Kingdom. The book starts with
an overview of the literature, then follows with a selection of micro-oriented, concerned with topics
like recruitment and retention, then macro-oriented empirical studies, a number of the latter dealing
with strategic as well as performance issues, with last, those comparing sets of societal cultural
values. It attempts a synthesis of what has emerged from recent research on the ‘harmonious
society’. These contributions from authors based in universities in eight countries, in Australia,
Canada, China, Hong Kong, Japan, Taiwan, United Kingdom and USA, cover a wide range of
research on HRM, from the micro- to the macro-. Six of them teach and/or research at campuses on
the Mainland. Their empirical, field-based research covers the last half-decade and presents a robust
picture of both what practitioners have adopted and how researchers have tried to ‘make sense’ of
what they have investigated. This book was based on a special issue of Intl Journal of Human
Resource Management.
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Oliver Guirdham, 2017-09-16 This revised and updated fourth edition of this core textbook builds on
the text's established success. It provides the basis of knowledge, understanding and practice for
developing skilled work communication in an intercultural world. Using many illustrations and
international examples, the book analyses culture, cultural diversity and cultural similarities and
differences in how we interact at work and in the psychological factors that influence our
communication. It shows how to overcome impediments to intercultural communication and interact
effectively with different others, whether face-to-face or by email, chat, text, phone or video. It
describes cultural differences in negotiating, cooperation, coordination, knowledge sharing, working
in groups and leadership, and demonstrates how to perform these activities skilfully in an
intercultural setting. This textbook is the ideal companion for students taking undergraduate
modules in cross-cultural management or managing diversity on international business or business
administration degrees, in addition to MBA courses and specialist postgraduate modules on
international and comparative management. New to this Edition: - New and improved pedagogical
features, including end of Part exercises, activities and role plays - Topic-by-topic coverage of
computer-mediated communication, explaining how it is affected by culture and in turn affects
intercultural communication - Discussion of new developments in the field such as the increasing
emphasis on language and discourses - Focus on new types of research such as country-by-country
studies and reports of realities on the ground
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of the 5th International Conference on Innovation and Entrepreneurship held in Cyberjaya, Malayisa
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Growth-Implications of Confidence and Governance Das, Ramesh Chandra, 2015-04-30 The
global economic crises of recent years have offered some sobering lessons, compelling economists,
political scientists, and policymakers to reconsider traditional theories regarding the cultivation of
developing nations. The Handbook of Research on Globalization, Investment, and
Growth-Implications of Confidence and Governance seeks to empirically explore the relationship
between a number of variables, including consumer confidence, private-sector performance, and
governmental regulation. Targeting academics, social scientists, financial professionals, and
lawmakers, this book seeks to categorize and analyze developing economies in a post-crisis global
financial landscape in order to help shape desperately-needed policies capable of safeguarding
against potential catastrophe.

effects of culture on business: Cross-Cultural Management Taran Patel, 2013-12-17 The
internationalization of business via the process of globalization has brought issues of culture to the
forefront of management thinking. Although culture is by no means a new area of study in business
schools, it remains frustratingly elusive and misunderstood. This textbook gives business students -
or future managers - an understanding of the multitude of frameworks available to them to make
sense of the cultural contexts they will encounter in their managerial careers. Starting from a
general introduction to ‘culture’ and its role in businesses, Taran Patel encourages readers to shed a
critical eye on the commonly accepted frameworks. She compels readers to ask three questions: Can
I only make sense of the variety of cultures around me by categorizing people into static categories
based on their geo-ethnic identities? Is it valid to make sense of people’s behaviours by categorizing
them as ‘French’, ‘Indian’, ‘German’ or ‘American’? What other ways are there to make sense of
people and their behaviours? Students studying from this textbook will benefit from a variety of
conceptual tools that can be used to navigate the world of culture and its intersection with business
and management. Taran Patel's unique textbook will be core reading for students of cross-cultural
management / intercultural communication and essential reading for all those studying or
researching international business and management.

effects of culture on business: AQA A-level Business (Surridge and Gillespie) Malcolm
Surridge, Andrew Gillespie, 2019-10-21 Surridge and Gillespie's bestselling AQA textbooks brought
together in one updated volume covering the whole of AQA A-level Business. - This textbook's
content matches the specification in Surridge and Gillespie's accessible style - Engages students
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effects of culture on business: Understanding Business Strategy Lourdesamy
Iruthayasamy, 2021-03-06 This book cuts through the strategy verbiage to get to the fundamentals
of business strategy—its meaning, formulation, and implementation. Challenges to understanding
strategy are examined, including institutions and national culture. Strategy theories are not just
explained but assessed in terms of their validity, limitations, and applicability across countries,
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does identify broad approaches to corporate strategy formulation and implementation and the



underlying principles. To this extent, corporate leaders and students and instructors of business and
management will find the book informative and instructive.
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crossroads of strategic management and international business. Based on an in-depth literature
review, the author empirically assesses the widely shared, implicit assumption that strategic
management processes can be globally applied in a standardized, i.e., culture-free, manner. So far, a
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under the Chatham House Rule, which means that they involved a very different type of discussion
from those held in public settings, panels or conferences. As such, the book offers a much more
nuanced understanding of the industries’ difficulties in adjusting to changing conditions,
demonstrating the internal power-struggles and differences that make digital change so difficult.
After presenting a theoretical framework for assessing digital change in the music industries, the
author then provides his research findings, including quotes from the Kristiansand Roundtable
Conference. Following from these findings, he develops three critical concepts that explain the
nature as well as the problems of the music industries’ adaptation process. In conclusion, he
challenges the general definition of crisis in the music industries and contradicts the widely held
view that digitalization is a case of vertical integration.

effects of culture on business: Digital Cultures: Age of the Intellect Dr. Ganesh Shermon,
2017 Comments by global thought leaders on Business of Staffing: A Talent Agenda: Your section on
how HR needs to change in a digital context is spot on with those twenty points (M. S. Krishnan,
Associate Dean, Global Initiatives, Accenture Professor of Computer Information Systems, Professor
of Technology and Operations, Ross School of Business, University of Michigan, Ann Arbor,
Michigan). Ganesh Shermon has really nailed it. He really knows this area well. Well worth reading
for anyone interested in this field (Mark Smith, National Industry Leader, Financial services, KPMG
LLP; earlier Global Head of People & Change Practice). A must-read for today's HR professionals as
they seek to learn evidence-based practices as they transform their talent management performance
(Laura Croucher, Americas leader, KPMG HR, Transformation Centre of Excellence).

effects of culture on business: Impact of Artificial Intelligence, and the Fourth
Industrial Revolution on Business Success Bahaaeddin Alareeni, Allam Hamdan, 2022-07-29
This book constitutes the refereed proceedings of the International Conference on Business and
Technology (ICBT2021) organized by EuroMid Academy of Business & Technology (EMABT), held in
Istanbul, between 06-07 November 2021. In response to the call for papers for ICBT2021, 485




papers were submitted for presentation and inclusion in the proceedings of the conference. After a
careful blind refereeing process, 292 papers were selected for inclusion in the conference
proceedings from forty countries. Each of these chapters was evaluated through an editorial board,
and each chapter was passed through a double-blind peer-review process. The book highlights a
range of topics in the fields of technology, entrepreneurship, business administration, accounting,
and economics that can contribute to business development in countries, such as learning machines,
artificial intelligence, big data, deep learning, game-based learning, management information
system, accounting information system, knowledge management, entrepreneurship, and social
enterprise, corporate social responsibility and sustainability, business policy and strategic
management, international management and organizations, organizational behavior and HRM,
operations management and logistics research, controversial issues in management and
organizations, turnaround, corporate entrepreneurship, innovation, legal issues, business ethics, and
firm gerial accounting and firm financial affairs, non-traditional research, and creative
methodologies. These proceedings are reflecting quality research contributing theoretical and
practical implications, for those who are wise to apply the technology within any business sector. It
is our hope that the contribution of this book proceedings will be of the academic level which even
decision-makers in the various economic and executive-level will get to appreciate.

effects of culture on business: Echos of Culture in the Corporate Environment Ashraf
Haggag, 2017-07-25 The world is more connected than ever before. When pondering the future of
your business, you may be looking at international expansion-and through modern technology, any
metropolis in the world is only a Skype call or e mail away. This new sense of closeness brings new
challenges as global businesses struggle to communicate effectively with each other. Each
organization is influenced by the region it calls home-a business in Japan does things quite
differently from one based in France. Workplace culture helps create a united front, but it can lead
to unwanted tension and conflict. This new guide to international business culture can help you
avoid misunderstandings during negotiations and other important talks. Author and businessman
Ashraf Haggag discusses a number of important issues, including the definition of culture as a
driving force in business, the unique cultures of a variety of countries and global regions, the ways
culture directs business negotiations, the influence of culture on business strategy, the effect of
culture on business communications, and the role culture plays in consumer buying behavior.
Understanding the ideological foundation of an organization will help you better prepare for
negotiations and accommodate its unique corporate environment with enhanced insight.
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